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Hamachek  Pea  Hullins  Equipment 


entire  organization  specializes  in  the  manufacture 
and  service  of  Green  Pea  and  Lima  Bean  Hulling 
Machinery.  We  do  not  make  any  machinery  for  inside 
of  a  canning  plant  to  divide  our  efforts. 

Our  line  of  Pea  Hulling  Machinery  is  complete  and 
includes  Viners,  Viner  Feeders,  Viner  Power  Units,  En¬ 
silage  Distributors,  Steel  Viner  Sheds  and  Galvanized 
Field  Boxes  for  shelled  peas. 

May  we  help  you  improve  your  pea  or  lima  hean 
pack — and  your  profits? 


FRANK  HAMACHEK  MACHINE  CO 

M  111  t  lire  rs  of  Viners,  Viner  Feeders,  Ensilage  Distributors  and  Chain  Adjusters 

KEWAUNEE,  WISCONSIN 


AVARS  IMPROVED  UNIVERSAL  TOMATO  FILLER 

also  For  Cut  String  Beans 


JUICE 

ADJUSTMENT 


0  For  filling  Whole  Tomatoes. 

#  Measures  each  can  full  alike  with¬ 
out  crushing. 

#  Measured  amount  of  juice  deliver¬ 
ed  in  empty  can. 

0  Shaker  Fruit  adjusting  plate. 

0  Compression  adjustment. 

0  Can  adjust  to  any  weight  desired. 
Prices  on  request, 

AVARS  MACHINE  COMPANY 

SALEM,  NEW  JERSEY 
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IJefore  you  need  help,  the  CROWN  CAN  Service  Men 
are  on  the  joh.  They  bring  you  efficient  operating  sug¬ 
gestions  . . .  tested  new  ideas  . . .  and  by  being  always 
alertly  interested  in  your  business,  help  prevent  delays, 
waste  and  accidents.  The  most  important  success  to 
us,  is  to  help  every  one  of  our  customers  succeed. 

And  the  CROWN  CAN  COMPANY  files  prove  it ! 

(These  excerpts  are  from  canners  letters  in  our  files.  Names 
on  request.) 

''In  our  many  years  of  canning  experience  we  have 
found  that  the  Crown  Can  Company  has  given  us  a 
better  service,  combined  with  a  helpful  spirit  of  co¬ 
operation  than  we  have  ever  received.” 

Texas 

"We  had  no  experience  in  the  canning  business  .  .  . 
we  relied  entirely  on  your  suggestion  and  recom¬ 
mendations  and  found  your  Chemist  and  Service 
department  helpful,  prompt,  courteous  and  efficient 
...  We  could  buy  CANS  most  anywhere,  but  we  like 
your  policy  of  SERVICE — even  to  the  small  canner.” 

Texas 


"Every  member  of  your  organization  has,  by  his 
willingness  to  co-operate,  impressed  on  us  the  fact 
that  you  are  truly  interested  in  helping  canners  and 

the  canning  industrv.”  „  ,  , 

^  '  Maryland 

"The  personnel  representing  your  Company  and  the 
services  rendered  by  your  field  men  .  .  .  has  left 
nothing  to  be  desired.”  Florida 

"Every  person  .  .  .  has  shown  his  eagerness  to  render 
the  best  service  and  advice  possible.  We  had  this 
confidence  before  we  purchased  our  first  Crown  cans 
and  .  .  .  through  Crown’s  continuous  attempts  at 
improving  all  phases  of  their  service  we  can  see  a 
silver  lining  .  .  .  for  the  Canning  Industry.” 

Wisconsin 

"But  to  me  the  outstanding  feature  of  Crown,  is 
that  the  personnel  has  been  trained  and  do  under¬ 
stand  the  canner’s  problems.” 


Maryland 

CROWN  SERVICE. ..complete,efficient,dependable. 


CROWN  CAN  COMPANY  •  PHILADELPHIA,  PA. 

Division  of  Crown  Cork  and  Seal  Co. 

BALTIMORE  ST.  LOUIS  HOUSTON  MADISON 
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Mr.  J.  M.  Porter — New  Orleans,  La. 


District  Sales  Manager 


M.  J.  M.  Porter  maintains  that  the  best  way 
to  insure  ^Vorry-free”  operation  of  your  plant  during 
canning  season  is  to  become  a  CONTINENTAL  CAN 
COMPANY  customer.  First  of  all,  you’ll  start  with  the 
highest  quality  cans,  then  efficient  closing  machines, 
and  finally,  an  experienced  organization  of  service 
men  to  keep  everything  moving  along  smoothly. 

OFFICES  IN:  NEW  YORK  •  CHICAGO  •  SAN  FRANCISCO  •  MONTREAL  •  TORONTO  •  HAVANA  •  AND  ALL  PRINCIPAL  CITIES 
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TLJC  C  A  IvllvllM^  TD  A  the  business  and  MARKET  JOURNAL 

I  nt  >«/\ININIINV3  I  OF  THE  CANNED  FOODS  INDUSTRY 

Published  Every  Monday  Since  1878  •  ARTHUR  I.  JUDGE,  Editor  •  VOLUME  62.  NUMBER  10 

EDITORIALS 


%■  All  Gcume^ 

At  the  annual  meeting  at  Chicago  in  January  the  National  Canners 
Association  approved  a  report  of  its  Economic  Research  Committee,  presented 
by  Chairman  H.  L.  Cannon,  recommending  a  nation-wide  survey  of  the  can¬ 
ning  industry.  The  Directors  of  the  Association  appropriated  adequate  funds 
to  finance  the  survey  and  invited  Dr.  Neil  Carothers,  Dean  of  the  College  of 
Business  Administration  of  Lehigh  University,  to  direct  the  economic  aspects. 

This  survey  was  undertaken  for  the  benefit  of  the  entire  industry.  We 
believe  that  it  will  be  of  practical  value  to  every  canner  in  the  United  States, 
whether  a  member  of  the  Association  or  not,  and  to  every  supplier  of  the 
industry. 

The  success  of  the  survey  depends  on  the  cooperation  of  the  individual 
canners  and  of  the  companies  which  are  suppliers  to  the  industry.  We  ask 
you  for  your  support.  Within  a  few  days  every  canner  in  the  country  will 
receive  a  letter  from  me  giving  details  of  the  survey  and  reguesting  his  per¬ 
sonal  cooperation. 

FRANK  E.  GORRELL 
Secretary  and  Treasurer 
National  Canners  Association 


A  COMMAND  APPEARANCE — At  the  request  of 
Secretary  Gorrell  we  present  the  above  urgent 
appeal  to  every  canner  reader,  and  we  sincerely 
hope  that  all  will  see  the  value  and  importance  of  help¬ 
ing  out  this  first  real  Census  of  the  industry.  Such  an 
accounting  has  never  before  been  made,  and  certainly 
you  would  read  and  study  its  results  with  a  lot  of 
interest.  The  industry  owes  it  to  itself  to  know  its 
extent  and  value.  The  Merchandising  Committee  must 
nave  such  data  to  proceed  intelligently,  and  to  be  able 
0  point  out  the  short-comings  which  may  be  causing 
't  losses  every  year,  or  to  draft  a  plan  of  procedure 
'.vhich  will  make  the  job  of  canning  a  more  uniformly 
profitable  one.  They  are  trying  to  study  this,  and  they 
need  your  help.  Give  it  to  them,  promptly  and  in  full. 
\nd  if  you  have  any  doubts  as  to  the  uses  that  may 
)e  made  of  the  figures  you  fill  out  on  the  blanks  that 
vill  be  sent  you,  get  them  out  of  your  mind.  No  one 
vill  see  these  but  the  Chairman  of  that  Committee, 
’rofessor  Carothers,  and  only  the  totals,  lumped  to¬ 
gether,  will  ever  be  made  public.  There  has  never  been 
X  “leak”  in  the  National  Canners  Association’s  handling 
of  such  matters,  statistics,  etc.,  and  they  are  not  going 
to  begin  now. 


Listen  to  this  plea,  and  when  the  blanks  arrive,  if 
they  have  not  already  done  so,  fill  them  out,  fully  and 
in  detail  and  mail  back  promptly.  Let’s  get  this  work 
through  quickly,  and  well,  which  will  enhance  its  value, 
as  you  can  readily  realize.  Don’t  forget  it,  and  don’t 
neglect  it,  and  for  Lov  O’Mike  don’t  pin  your  ears  back 
and  refuse  to  co-operate. 

NET  PRICE  IS  OUT — As  we  expected,  if  we  did  not 
predict,  the  U.  S.  Circuit  Court  of  Appeals  has  sus¬ 
tained  the  decision  of  the  lower  court  in  the  A.  &  P. 
generally  termed  “brokerage”  case,  but  which  decision 
also  reaches  out  and  kills  for  all  time  that  new  wrinkle, 
“the  net  price”.  You  know  what  we  mean :  the  plan  of 
deducting  all  discounts,  allowances,  etc.,  plus  3  per  cent 
or  5  per  cent  (if  they  could  get  it)  from  the  canner’s 
price,  and  buying  the  goods  as  net.  The  attempt  to 
get  around  the  R-P  law  was  so  transparent  that  only 
a  child  could  expect  it  to  succeed — yet  it  did  succeed 
with  a  lot  of  sellers,  we  are  ashamed  to  admit. 

The  A.  &  P.  say  they  will  appeal  to  the  Supreme 
Court,  but  they  will  be  thrown  out  of  there  just  as 
Biddle  was. 

Here  is  an  opinion  on  this  case,  by  Elton  J.  Buckley, 
himself  a  lawyer,  and  also  Editor  of  “Modern  Merchant 
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and  Grocery  World”,  Philadelphia,  whom  we  have 
often  quoted  because  he  knows  food  laws  from  long 
handling,  and  it  sets  the  matter  out  very  clearly: 

GOODBYE  BROKERAGE 

Probably  the  last  chapter  in  the  unholy  scheme  of  the 
chains,  notably  the  A.  &  P.  Co.,  to  extort  “brokerage”  from 
people  who  sold  it  goods  was  written  during  the  week  by 
the  U.  S.  Circuit  Court  of  Appeals  in  Philadelphia.  The 
court  held  that  various  ruses  which  A.  &  P.  used  to  grab  this 
brokerage  were  all  illegal  and  ordered  them  to  cease. 

They  can,  of  course,  appeal  to  the  U.  S.  Supreme  Court, 
and  say  they  intend  to.  However,  the  Supreme  Court  has 
already  approved  the  Patman  Act. 

Grabbing  unearned  brokerage  from  sellers  of  merchan¬ 
dise  has  made  the  A.  &  P.  Co.  millions  of  dollars,  and 
they  can’t  be  blamed  for  resisting  every  effort  to  make 
them  give  them  up.  Of  course,  no  buyer  can  ever  earn 
brokerage;  it  is  the  fee  paid  a  broker  by  the  seller  for 
making  the  sale.  The  A.  &  P.  Co.,  however,  saw  that  it 
could  get  away  with  demanding  it  of  the  manufactui’er  or 
packer,  and  it  did  get  away  with  it  for  a  long  time. 
Obviously  it  was  nothing  but  an  extra  discount  which  the 
ordinary  buyer  did  not  get,  and  because  it  was  that  the 
Patman  law  forbade  it.  The  Federal  Trade  Commission 
called  a  hearing,  decided  against  A.  &  P.  and  issued  a  cease 
and  desist  order,  which  the  A.  &  P.  refused  to  obey.  In¬ 
stead,  it  appealed  to  the  Circuit  Court,  which  now  upholds 
the  Commission’s  decision. 

I  haven’t  seen  the  briefs,  but  as  I  understand  it,  A.  &  P. 
based  its  right  to  brokerage — or  its  equivalent — on  two  very 
silly  grounds.  First,  that  it  earned  brokerage  because  its 
agents  furnished  service  to  sellers.  What  was  that  service? 

It  says  they  kept  sellers  informed  about  market  conditions! 
Can  you  imagine  an  A.  &  P.  man  saying  to  a  seller  of 
canned  corn — “You  had  better  not  sell  this  to  us  for  80 
cents  a  dozen,  because  we  believe  the  market  will  shortly  be 
higher.” 

The  second  argument,  as  I  understand  it,  was  that  while 
perhaps  A.  &  P.  had  no  right  to  brokerage  as  brokerage, 
it  did  have  a  right  to  have  brokerage  considered  in  fixing 
the  price.  To  explain,  if  the  price  of  a  thing  was  $1.00  and 
the  brokerage  was  3  per  cent,  A.  &  P.  agrees  not  to  ask  for 
3  per  cent  brokerage;  it  only  asks  that  the  3  per  cent  be 
deducted  from  the  selling  price  and  they  be  permitted  to  buy 
at  97  cents — a  “net  price”  is  what  they  call  it.  The  result 
was,  of  course,  the  same  either  way. 

The  Federal  Trade  Commission  and  the  court  both  asked, 
“But  what  is  the  3  per  cent  deduction  for?  You  have 
already  had  all  the  discounts  you  are  entitled  to,  quantity, 
discount,  cash  discounts,  etc., — why  another  3  per  cent? 

To  that  A.  &  P.  had  no  answer  that  impressed  any  body. 
Thus  perishes — unless  they  can  convince  the  Supreme  Court 
— one  of  the  rawest  grabs  ever  perpetrated  by  a  dominating 
buyer  on  a  weak-kneed  seller. 

The  effect  of  this  decision  will  not  be  confined  to 
chain  stores,  but  will  apply  to  buying  organizations, 
and  to  all  manner  of  voluntary  chains  or  group  buyers. 
In  a  word  it  is  the  death-knell  of  hidden  discounts  or 
any  other  attempted  special  price  concessions.  Viola¬ 
tion  of  this  law  is  punishable  by  such  severe  penalties 
that  it  is  to  be  hoped  that  it  will  force  sellers  to 
protect  their  own  interests  whether  they  want  to  or 
not.  And  that  is  some  victory! 

HERE’S  ANOTHER — Last  week  the  wires  got 
crossed  somehow,  and  our  usual  Chicago  Market  did 
not  come  through  in  time;  so  we  had  to  go  to  press 
without  it.  There  was  one  novel  suggestion  in  the  text 
and  we  want  to  give  it  to  you,  for  what  it  is  worth. 
Here  it  is: 


AN  IDEA — A  Pacific  coast  newspaper  places 
one  of  the  following  qualifying  initials  at  the  end 
of  each  war  story:  P — propaganda;  S.L.P.  sounds 
like  propaganda;  S.A. — seems  authentic,  and  0 — 
official. 

Why  not  establish  such  procedure  for  all  time 
in  quoting  prices  on  canned  foods?  Market  re¬ 
porters  kindly  take  notice. 

Example:  Definite  quotations — D.Q;Rumor  R — 
Actual  Sales — ^A.S.,  etc. 

ANSWER — ^We  worked  hard  and  long,  and  tried  our 
best  to  establish  A  PRICE  BUREAU,  for  that  one  par¬ 
ticular  purpose :  to  give  definite,  sure  prices  on  as  many 
products  as  possible  and  from  as  wide  a  field  as  pos¬ 
sible.  And  the  canners  would  not  do  it!! 

TIN  PLATE  MILLS  STEP  UP 

EFLECTING  the  size  of  the  seasonal  demand  for 
tin  plate,  the  Carnegie-Illinois  Steel  Corporation 
will  resume  operations  on  a  100  per  cent  basis  at 
the  Laughlin  Tin  Plate  Works,  Martins  Ferry,  Ohio, 
in  mid-October.  This  plan  follows  quickly  upon  the 
decision  to  resume,  on  a  100  per  cent  basis,  at  the 
Shenango  tin  plate  plant  at  New  Castle,  Pa.,  on 
October  2. 

A  total  of  1,500  employees  will  be  recalled  at  the 
mills  will  operate  sixteen  turns  per  week.  The 
Laughlin  plant  last  operated  on  June  30,  1938.  A  total 
of  2,500  employees  will  be  called  to  operate  forty  hot 
mills  sixteen  turns  a  week  at  the  Shenango  plant. 

Tin  plate  operations  in  the  United  States  normally 
are  at  their  lowest  ebb  of  the  year  in  the  final  quarter. 

Carnegie-Illinois  Steel  Corporation  plans  the  expendi¬ 
ture  of  a  substantial  sum,  estimated  to  run  into  several 
millions  of  dollars,  for  an  increase  in  the  facilities  to 
manufacture  tin  plate  at  the  new  Irvin  Works,  it  was 
reported.  No  comment  was  forthcoming  at  the  offices 
of  the  company.  Included  in  the  equipment  which  it  is 
reported  the  company  will  buy  is  a  duplicate  of  the 
present  cold  reduction  mill  at  other  plants. 

CALENDAR  OF  EVENTS 

OCTOBER  24-25,  1939 — Glass  Container  Association,  Semi- 
Annual  Meeting,  Westchester  Country  Club,  Rye,  New  York. 
OCTOBER  30-31,  NOVEMBER  1,  1939 — Associated  Grocery 
Manufacturers  of  America,  31st  Annual  Convention,  Waldorf- 
Astoria  Hotel,  New  York. 

NOVEMBER  1-2  1939 — lowa-Nebraska  Canners  Association, 
Annual  Convention,  Hotel  Fort  Des  Moines,  Des  Moines,  Iowa. 
NOVEMBER  13-15,  1939 — Annual  Convention,  Wisconsin  Can¬ 
ners  Association,  Hotel  Schroeder,  Milwaukee,  Wisconsin. 
NOVEMBER  15,  1939 — 26th  Annual  Convention,  Association 
of  Pacific  Fisheries,  Del  Monte  Hotel,  Del  Monte,  California. 
NOVEMBER  16-17,  1939 — 25th  annual  Convention,  Pennsyl¬ 
vania  Canners  Association,  Yorktown  Hotel,  York,  Pa. 
NOVEMBER  16-17,  1939 — Indiana  Canners  Association,  Fall 
Meeting,  Indianapolis,  Indiana. 

DECEMBER  5-6,  1939 — Annual  meeting,  Michigan  Canners 
Association,  Pantlined  Hotel,  Grand  Rapids,  Michigan. 
DECEMBER  7-8,  1939 — ^Tri-State  Packers  Association,  Annual 
Meeting.  Place  to  be  announced. 

DECEMBER  14-15,  1939 — Annual  Convention,  Association  of 
New  York  State  Canners.  Place  to  be  announced. 

JANUARY  20-27,  1940 — National  Conventions,  Stevens  Hotel, 
Chicago. 
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MOVE  YOUR  STOCKS 

By  ‘^BETTER  PROFITS’’ 

Special  Correspondent  of  "The  Canning  Trade" 


|EW  YORK  STATER”  in  his  column  September 
25th,  shows  us  just  what  we  must  face  during 
I  N  months  to  come,  or  until  sanity  returns  to  the 
minds  of  buyers  at  wholesale,  retail  and  for  the  homes. 
He  points  out  “Inventories  and  inventory  policies  in  the 
food  distributing  trades  are  undergoing  a  sharp  revi¬ 
sion  from  the  buy-as-you-go  plan  followed  for  some 
time.  Under  this  revised  policy  and  in  view  of  the 
smaller  production  for  many  canned  food  lines  this 
year,  a  much  larger  percentage  of  carry-overs  will  be 
in  the  hands  of  distributors  instead  of  in  canners’  and 
packers’  unsold  stocks.”  Right  there  we  find  the 
greatest  danger  canners  must  face  in  maintaining  con¬ 
sumer  demand  for  their  products. 

Level-headed  jobbers  everywhere  are  urging  dealers 
to  get  replacement  costs  for  goods  sold  at  retail.  In 
most  instances  for  the  present  at  least,  this  policy  is 
being  closely  followed  by  retail  grocers  in  independent 
groups.  Corporate  chains  are  not  altogether  in  line 
as  yet  but  hopes  are  held  that  they,  too,  will  see  the 
light  and  determine  to  get  a  profit  out  of  their  current 
sales  to  the  housewife. 

Soon  canners  maintaining  merchandising  forces  will 
begin  to  wonder  how  they  may  be  operated  effectively 
and  efficiently.  Plans  will  be  laid  for  the  revival  of 
advertising  campaigns  where  they  had  been  discon¬ 
tinued  or  temporarily  held  in  abeyance.  As  has  been 
pointed  out,  no  matter  what  may  come,  brands  will 
always  be  remembered  or  forgotten  according  to  the 
effort  that  is  put  forth  in  keeping  them  before  the 
l^ublic.  Stop  advertising  when  you  have  been  engaged 
in  it,  fail  to  advertise  when  your  goods  demand  it,  and 
our  sales  will  eventually  drop  off.  This  lessening  in 
’  olume  may  not  come  immediately;  if  you  have  not 
■leen  doing  any  advertising  you  may  feel  you  do  not 
'n^ed  now  to  engage  in  any,  but  as  surely  as  someone 
'se  does  advertise,  their  goods  will  get  the  call  over 
ours.  In  the  case  of  those  canners  with  established 
rands  the  problem  now  is  how  to  best  get  stocks  in  the 
inds  of  jobbers  and  large  distributors  moving  at  a 
•ice  that  is  fair  to  them,  and  to  the  housewife  who  as 
vt  sees  no  increase  in  her  weekly  budget  for  food. 

Here  and  there  we  see  evidences  of  the  realization 
'  this  problem  by  large  canners.  Here  and  there  you 
•e  fall  sales  going  on  as  usual.  Here  and  there  you  find 
tail  dealers  with  the  fortitude  to  put  out  consumer 
lantity  price  lists.  Now  and  then  you  see  orders  for 
A’enty  or  thirty  dollars  worth  of  canned  foods  being 
laced.  Let’s  get  some  more  of  them  for  the  distribu- 
trs  of  our  goods  who  have  stocked  liberally,  paid  their 


bills  and  would  now  like  to  see  some  regular  movement 
of  them.  Probably  the  best  place  to  start  is  with  our 
distributors  who,  too,  are  anxious  to  sell  goods  to  all 
those  with  money  with  which  to  pay  for  them.  This 
is  not  going  to  be  easy  for  a  while  unless  we  have  a  plan 
whereby  our  goods  will  be  asked  for  by  the  housewife 
who  is  doing  the  best  she  can  on  her  budget  for  food. 

Now  that  the  flurry  of  buying  has  pretty  largely 
subsided  is  the  time  to  start  constructive  work  toward 
moving  goods  from  jobbers’  stocks,  now  is  the  time  to 
suggest  to  your  principal  customers  that  business  life 
will  go  on,  war  or  no  war,  that  they  have  good  stocks 
of  your  goods.  They  have  no  doubt  taken  good  care 
of  their  retail  dealers  but  that  now,  in  addition  to  all 
these  very  wise  moves,  it  is  up  to  them  to  see  to  it  that 
your  goods  continue  to  move  to  the  retail  distributor, 
and  in  turn  from  their  shelves  and  storerooms  to  the 
pantries  of  the  country.  It’s  going  to  take  effort  on 
your  part,  plenty  of  good  sales  planning  and  sales  effort 
but  it  must  be  undertaken.  Or  else  we’ll  see  such  a 
stagnation  in  the  movement  of  canned  foods  some  day 
that  we  will  wish  with  all  our  might  that  our  rush  of 
buying  in  early  September  had  never  been  experienced. 
The  perfectly  natural  slump  in  buying  we  will  experi¬ 
ence  is  nothing  to  what  will  finally  follow  it  if  we  let 
down  on  all  our  merchandising  efforts. 

There  is  little  use  of  suggesting  newspaper  advertis¬ 
ing,  it  will  at  once  be  classed  as  too  expensive,  too  slow 
in  making  itself  felt  in  the  homes  we  wish  to  reach. 
Schedules  of  advertising  in  national  magazines  are 
even  more  to  be  regarded  as  something  we  must  not 
consider.  We  must  do  what  we  can  in  a  way  easily 
defined  and  financially  controlled  to  start  the  movement 
of  our  goods  from  the  distributors’  warehouses  to  the 
tables  of  the  consumers.  Of  course,  during  the  packing 
season  you  have  been  careful  to  pack  your  usual 
quality ;  your  labels  are  what  they  are,  these  cannot  be 
changed  now  to  make  any  great  amount  of  difference 
in  the  preference  of  the  consumer  for  your  goods  or 
those  of  another  canner.  We  still  have  the  admonitions 
of  jobbers  to  remember,  that  our  retail  dealers  must 
get  replacement  costs  out  of  sales  as  well  as  normal 
profits.  This  advice,  as  I  have  pointed  out,  is  apt  to 
slow  down  the  movement  of  our  goods  unless  we  offset 
these  increased  prices  at  retail  while  family  incomes 
are  still  stationary. 

Our  only  alternative  is  to  talk  first  of  all  with  each 
of  our  sales  representatives,  and  with  them  or  through 
them  to  our  jobbers  and  distributors.  In  all  these  con¬ 
versations  be  careful  to  stress  the  necessity  for  the  die- 
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play,  and  fair  pricing  on  your  goods.  Fortunately,  the 
larger  part  of  our  public  is  still  employed  just  as  they 
were  thirty  days  ago.  They  have  a  certain  amount  to 
spend  weekly  for  food,  our  job  is  to  get  them  to  spend 
as  much  as  usual  for  as  many  pounds  of  our  products 
as  they  have  been  in  the  habit  of  using.  And  to  then 
get  them  to  spend  a  little  more  than  they  have  been 
putting  out  for  canned  foods  in  order  that  our  stocks 
may  move  from  the  hands  of  distributors  both  whole¬ 
sale  and  retail. 

With  only  a  skeleton  sales  force,  or  perhaps  a  terri¬ 
torial  sales  supervisor  or  two,  you  will  have  to  plan  ac¬ 
cording  to  your  pocketbook  and  sales  personnel.  In 
such  cases  I  would  suggest  you  offer  prizes  for  the  best 
window  displays  in  a  market;  that  you  supplement 
your  prize  offers  with  an  inexpensive  issue  of  receipe 
leaflets  your  dealers  can  place  in  orders,  and  mail  with 
weekly  or  monthly  statements.  If  you  want  to  go  a 
step  further  you  may  provide  store  hangers  or  counter 
display  cards  calling  attention  of  the  housewife  to  the 
food  value  in  canned  foods  in  comparison  to  the  same 
amount  of  money  spent  for  “fresh”  vegetables  or  meat. 
These  aids  to  movement  of  your  goods  all  cost  but  little ; 
the  money  and  effort  you  put  into  providing  them  will 
be  money  well  spent  because  some  day  you  will  want  to 
sell  more  of  your  brands.  You  can’t  do  a  thing  about 
it  until  stocks  in  jobbers’  hands  at  present  are  dis¬ 
posed  of.  The  time  when  you  may  want  this  repeat 
movement  may  be  closer  than  you  think  just  now. 

There  is  an  old  sales  angle  you  may  not  have  thought 
of  recently  but  a  good  one  if  taken  in  time.  As 
economic  affairs  appear  today  we  should  be  able  to 
successfully  promote  a  fine  movement  on  canned  foods 
as  Christmas  gifts.  Think  this  over,  prepare  some 
literature  on  this  for  your  dealers  or  at  least  type  if 
necessary  on  every  letter  and  communication  to  custo¬ 
mers  between  now  and  December  10th,  “Give  foods  for 
Christmas.”  It  will  not  cost  you  a  great  deal  for 
Christmas  boxes,  holding  a  dozen  cans  of  your  goods. 
Get  them,  price  them  to  your  dealers  or  better  still,  if 
you  can  afford  it,  place  them  in  the  hands  of  your 
dealers  in  order  to  promote  the  movement  of  stocks 
from  the  hands  of  distributors  to  the  home.  If  you  can 
go  along  with  the  plan,  have  some  window  banners  made 
up,  “Foods  for  Christmas,”  “Buy  a  dozen  cans  for 
Christmas,”  “Surprise  her  Christmas  morning  with  a 
gift  of  fine  foods,”  and  so  on ! 

Other  plans  for  the  starting  of  your  goods  from  the 
hands  of  the  dealer  to  the  consumer  will  present  them¬ 
selves  to  you.  Never  mind  about  the  demand  you  may 
feel  will  continue  to  exist  for  all  the  canned  foods  we 
can  furnish.  Let’s  be  sure  that  our  goods  are  moving 
normally  into  consumption,  then  as  the  expected  call 
materializes,  we’ll  be  in  all  the  better  position  to  cash  in 
on  it.  Your  sales  and  profits  will  continue  to  increase 
as  you  do  this ! 


CHANCES  IN  FLORIDA  FRUIT  CANNERS 

T.  Donovan  foi-merly  in  the  auditing  department  of  Florida 
Fruit  Canners,  Frostproof,  Florida,  has  been  appointed  sales 
manager.  C.  A.  Seehof  is  looking  after  special  sales  work  for 
the  company. 


UNCLE  SAM  TO  ESTABLISH  CLAIM 
TO  ANTARCTICA 

Canned  Foods  Play  Major  Itinerary  Role 
Phillips  Awarded  Order. 

That  canned  foods  will  play  a  major  role  in  the 
United  States  Government’s  Expedition  to  colonize 
and  claim  over  675,000  square  miles  of  new  terri¬ 
tory  on  the  Antarctic  Continent,  is  revealed  by  orders 
just  placed  with  the  Phillips  Packing  Company, 
Cambridge,  Md.,  for  a  two-year  supply  of  canned  soups, 
vegetables,  tomato  juice,  spaghetti  and  meat  and  fish 
products. 

Tons  and  tons  of  these  foods  are  now  being 
crated  in  water-proofed  cases,  to  be  shipped  to  Boston 
Navy  Yard,  where  they  will  be  stowed  aboard  the  arctic 
ship  “Bear  of  Oakland”  for  the  long  journey  to 
Antarctica. 

Led  by  Admiral  Richard  E.  Byrd,  first  man  to  fly 
over  both  the  North  and  South  Poles,  and  who  has  suc¬ 
cessfully  piloted  expeditions  into  both  the  Arctic  and 
Antarctic,  the  new  United  States  Antarctic  Service  Ex¬ 
pedition  is  the  first  major  government  experiment  in 
actual  colonization  to  establish  undisputed  claim  to  a 
vast  and  possibly  valuable  new  territory,  the  total  area 
of  which  is  larger  than  the  United  States  and  Mexico. 

For  nearly  two  years  100  men  will  live  on  the  barren 
continent,  their  only  contact  with  civilization  by  short¬ 
wave  radio  and  dependent  for  food  supplies  upon  their 
cargo  of  canned,  dehydrated,  packaged  and  barreled 
provisions. 

Accompanying  the  “Bear  of  Oakland”  on  the  journey 
will  be  the  United  States  Interior  Department  ice 
vessel.  North  Star,  ordinarily  engaged  in  carrying  sup¬ 
plies  to  Alaskan  posts,  and  the  United  States  Coast 
Guard  Cutter,  Northland,  usually  based  at  Oakland, 
California,  but  now  enroute  to  the  Boston  Navy  Yard. 

While  the  new  United  States  Government  Expedition 
will  make  scientific  investigations  and  stake  claims  to 
the  vast  Antarctic  territory,  the  primary  object  of  the 
experiment  is  to  actually  colonize  certain  regions  and 
thereby  establish  an  official  and  actual  ownership  which 
foreign  powers,  under  all  established  codes  of  law,  will 
be  obliged  to  recognize. 

Canned  foods  packed  by  the  Phillips  Packing  Com¬ 
pany,  were  used  by  Admiral  Byrd  on  both  his  recent 
expeditions  to  the  South  Pole.  Several  months  ago 
when  he  was  commissioned  by  President  Roosevelt  t( 
pilot  the  new  Government  Expedition,  Admiral  Byrd’^ 
first  official  act  was  to  name  Colonel  Albanus  Phillips 
president  of  the  company,  as  Food  Counselor  of  th( 
Expedition.  On  his  last  expedition  to  the  South  Pole 
though  he  nearly  lost  his  own  life.  Admiral  Byrd  hac 
the  distinction  of  being  the  first  explorer  to  retur 
from  either  pole  with  “all  men  alive  and  well.” 

The  new  expedition  will  sail  from  Boston  Harbor  lat 
this  month. 

• 

JAMES  DOLE  JR.,  MARRIED 

James  D.  Dole,  Jr.,  son  of  the  noted  Hawaiian  pineapple  cai 
ner,  was  married  late  in  September  at  Reno,  Nev.,  to  Margar* 
Gould,  of  San  Francisco. 
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Hydro-Geared  Grader 

embodies  the  experience  oi  over  fifty  years  of  pea  srader 
building.  Using  a  full  10  feet  of  sieving  surface,  all  except 
the  larger  sizes  of  peas  are  screened  out  within  2^  feet  of 
the  feed  end,  leaving  1\  feet  for  exact  grading.  These 
peas  are  floated  in  water  back  to  the  next  sieve  receiving 
a  thorough  wash.  Canners  are  assured  not  only  the  best 
machine  available  for  the  purpose  but  a  higher  return  for 
their  improved  quality  packs. 

Let  us  tell  you  about  it. 

THE  SINCLAIR-SCOTT  COMPANY 

*‘The  Original  Grader  House” 

BALTIMORE,  MARYLAND 


OBSOLETE  EOUIPMENT  costs  you  money 

Do  a  Better  Job 
in  Less  Time  with 

K  y  L  E  R 

LABELERS  &  BOXERS 

BUILT  TO  BEAT  COMPETITION  .  . 

"They  have  everything  with  hall  the  parts." 

WESTMINSTER  MACHINE  WORKS 

Labeling  and  Boxing  Machine  Manufacturers 

Westminster,  Maryland,  U.S  A. 

DOMESTIC  DISTRIBUTORS — A,  K.  Robins  &  Company,  Inc..  Baltimors, 
Md.;  C^sholm-Ryder  Company,  Inc.,  Niagara  Falls,  N.  Y.;  Berlin  C^ap- 


Ltd.,  Hamilton,  Canada. 

FOREIGN  DISTRIBUTOR — Ateliers  de  Construction  E.  Lecluyse,  S.  A., 
Antwerp,  Belgium,  manufacturers  for  Continental  Europe. 


PHILLIPS  SALES  COMPANY,  Inc. 

Drokers  and  Comnnission 

Gunned  and  Gannen  Supplies 

Located  in  the  heart  of  Maryland’s  great  packing  industry.  Brokers 
and  representatives  desired  in  all  markets.  Packers’  accounts  solicited. 

CAMBRIDGE  •  MARYLAND.  D.  S.  A. 


A  Iways  Dependable ! 

OLD  FAITHFUL  BRAND 

Seed  Peas  For  Canning  and  Freezing 

GALLATIN  VALLEY  SEED  CO. 

BOZEMAN,  MONTANA 
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South  Atlantic,  September  29,  1939. ' 

There  are  so  few  market  reports  on  the  prices  of 
canned  oysters  that  we  believe  it  very  important  that 
they  be  reported  as  accurately  as  possible.  We  know 
that  right  now  it  is  very  difficult  for  anyone  to  keep 
up  with  prices,  and  you  certainly  must  have  had  a  job 
on  your  hands  during  the  past  month. 

We  are  now  sold  out  of  oysters,  and  start  on  new 
pack  about  November  1st.  We  have  not  yet  named  new 
pack  prices  but  know  that  the  cost  of  packing  this 
coming  season  will  be  materially  higher  than  it  has 
been  for  years.  We  understand  one  packer  on  the 
Atlantic  named  a  price  of  $1.00  cannery  for  5  ounce  the 
first  part  of  September  for  new  pack,  and  several  days 
after  that  we  got  direct  word  from  him  that  he  had 
sold  a  large  part  of  his  pack  and  figured  that  the  prices 
should  be  higher.  We  have  not  heard  about  any  of  the 
other  packers  yet.  It  is  our  opinion  that  the  market 
warrants  $1.10  cannery  for  new  pack. 

We  start  on  our  new  pack  of  turnip  greens  next  week 
and  are  having  an  excellent  business  for  rush  shipment 
No.  2s  at  75  cents,  21/2  at  $1.00  and  No.  10s  at  $3.50, 
factory.  Before  the  outbreak  of  war  in  Europe  greens 
were  moving  nicely  at  70  cents,  95  cents  and  $3.25,  but 
it  seems  that  pretty  much  everything  has  been  cleaned 
off  the  market,  and  the  market  is  quite  firm  now  with 
an  active  demand  for  rush  shipment  at  our  new  prices. 

We  have  advanced  our  prices  on  Okra  and  Tomatoes, 
No.  303s  from  721/?  cents  to  771/2  cents  and  No.  2s  from 
80  cents  to  85  cents  and  business  has  been  quite  active 
at  these  advanced  prices. 

We  have  never  known  during  the  past  ten  years,  the 
canned  oyster  market  to  be  as  closely  cleaned  up  as  it 
is  today.  We  do  not  think  in  ten  days  there  will  be  a 
case  of  oysters  available  in  first  hands. 

*  *  * 

TODAY’S  OUTLOOK  ON  THE  1939  FALL 
SPINACH  CROP 

Van  Buren,  Arkansas,  October  1,  1939. 
SPINACH — Some  early  seeding  was  done  in  spite  of 
the  dry  weather.  In  a  few  of  such  instances  the  seed 
came  up  and  the  young  plants  were  killed  by  the  hot 
sun.  Other  fields  did  not  germinate  but  the  grower 
hopes  that  the  plantings  will  come  up  after  rains  start, 
if  and  when  they  ever  do. 

Parts  of  Arkansas  had  good  rains  this  last  week  and 
other  parts  received  very  little.  Unfortunately  the 
spinach  section  received  very  little  moisture. 

Most  of  the  fields,  which  was  a  very  small  acreage, 
that  was  planted  in  August  and  early  September  are 
now  being  replanted. 


See  The  Market 


We  would  say  that  if  the  almost  impossible  would 
happen  by  giving  us  unseasonably  warm  fall  weather 
and  ample  moisture  from  now  on  that  we  would  have 
a  35  per  cent  of  a  normal  fall  pack  of  spinach  between 
Thanksgiving  and  Christmas.  You  of  course,  want  to 
bear  in  mind  that  our  normal  fall  pack  of  spinach  is 
small.  1937  gave  us  about  the  best  fall  crop  we  have 
had  in  this  district.  Last  year  the  November  and 
December  pack  was  not  more  than  30,000  cases  in  the 
entire  district. 

We  would  say  that  there  is  a  50  50  chance  for  us 
to  have  a  December  spinach  pack  but  it’s  all  got  to 
happen  from  now  on. 

BEANS — Crop  conditions  have  been  extremely  ad¬ 
verse  with  us  this  fall.  A  fall  bean  pack  is  definitely 
OUT  this  time.  There  is  a  fair  acreage  (many  fields  of 
beans  got  the  plow)  but  the  last  2  seasons  have  handed 
us  frost  about  October  20th.  Even  if  we  should  have  a 
few  late  beans  they  would  go  to  the  fresh  market.  One 
of  our  best  growers  in  this  district,  told  us  this  morn¬ 
ing,  that  he  had  a  wire  offer  of  10  cents  per  pound  for 
green  beans  yesterday. 

9|C  *  * 

Burbank,  Calif.,  September  28,  1939 

TOMATOES  —  Throughout  the  week  of  September 
18th,  Southern  California  experienced  the  longest  and 
most  severe  heat  wave  in  a  good  many  years.  As  a 
result  it  is  estimated  that  growers  lost  from  25  to  35 
per  cent  of  their  tomatoes,  due  to  sunburn.  On  Sep¬ 
tember  24th,  the  weather  made  a  complete  change  and 
we  had  the  heaviest  rain  that  we  have  experienced  for 
a  quarter  of  a  century.  This  naturally  caused  the  ripe 
fruit  to  crack  and  as  a  result  another  10  per  cent  loss 
was  sustained.  However,  with  a  late  frost  there  is  a 
possibility  that  the  vines  which  were  damaged,  due  to 
the  sun,  will  mature  the  small  greens  and  the  grower 
will  gain  some  of  his  lost  tonnage. 

We  believe  that  all  canners  have  sustained  at  least 
a  25  per  cent  decrease  in  tonnage. 

ANCHOR  HOCKING  CLASS  CORPORATION  PROMOTIONS 

W.  V.  Fisher,  vice-president  and  general  manager  of  the 
Anchor  Hocking  Glass  Corporation  announced  the  promotions  of 
the  following  individuals  effective  October  1st:  C.  D,  King  to 
director  and  general  manager  of  the  Container  Division;  S.  B. 
DeMerell  to  sales  manager,  Container  Division;  J.  J.  Glynn  and 
F.  H.  Baumgardner  to  assistant  sales  managers.  Container 
Division,  and  P.  L.  Hershfield  as  factories’  manager  in  charge 
of  manufacturing.  J.  R.  Dilworth  has  been  appointed  manager 
of  the  Container  Division  of  the  firm’s  New  York  Office  with 
supervision  over  sales  in  the  Eastern  District,  and  L,  Piatt 
becomes  assistant  sales  manager  of  the  company’s  affiliate.  The 
Anchor  Cap  and  Closure  Corporation  of  Long  Island  City,  N.  Y. 
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PRIZE  TOMATOES  CROWN  WITH  HIGH 
POTASH  FERTILIZERS 

Maryland  tomato  growers  are  finding  that  the 
use  of  high  potash  fertilizers,  combined  with 
good  cultural  practices,  helps  to  produce  prize¬ 
winning  yields.  The  Extension  Service  of  the  Univer¬ 
sity  of  Maryland  recently  announced  the  1938  winners 
in  the  10-ton  tomato  contest  of  last  year.  The  highest 
yield  was  produced  by  R.  G.  Howard,  of  Upperco,  with 
13.06  tons  per  acre.  He  used  10  tons  of  manure  and 
1,000  pounds  of  3-12-6  per  acre,  thus  supplying  60 
pounds  of  potash  in  fertilizer  and  about  100  pounds  in 
the  manure.  Second  prize  went  to  R.  Lewis,  of  Cam¬ 
bridge,  with  12.956  tons  per  acre.  No  manure  was 
used,  but  1,470  pounds  of  5-8-12  fertilizer  supplied  176 
pounds  of  potash  per  acre.  S.  S.  Smith  produced  12.38 
tons  of  tomatoes  by  turning  under  a  manured  timothy 
sod  and  applying  for  tomatoes  12  tons  of  manure  and 
250  pounds  of  3-12-6.  While  the  fertilizer  supplied 
only  15  pounds  of  potash,  the  two  dressings  of  manure 
and  sod  probably  supplied  at  least  150  pounds  of  pot¬ 
ash.  Another  high  yield  was  produced  by  F.  Hering, 
of  Westminster,  with  12.648  tons  per  acre.  He  used 
20  tons  of  manure  and  1,000  pounds  of  4-8-8.  The 
fertilizer  supplied  80  pounds  of  potash,  and  the  manure 
about  200  pounds.  All  the  growers  thus  applied  at 
least  150  pounds  of  potash  for  their  tomatoes,  either  in 
fertilizer  or  manure,  and  none  of  them  depended  on 
manure  alone  to  produce  his  crop.  One  of  the  best 
yields  was  produced  without  any  manure,  but  with  a 
good  fertilization  high  in  potash. 

FERTILIZER  IN  TOMATO  TRANSPLANTING 
WATER  BENEFICIAL 

A  small  amount  of  nutrients  placed  close  to  the 
tomato  plant  when  it  is  transplanted  gives  very  good 
increases  in  yield,  particularly  of  the  early  pickings. 
It  has  been  found  that  dissolving  fertilizer  in  the  water 
applied  to  the  plants  at  transplanting  time  supplies  this 
nutrient  in  a  very  satisfactory  manner,  at  a  very  low 
cost.  Hester,  in  Campbell  Soup  Company  Bulletin  1, 
recommends  the  use  of  2  to  4  pounds  per  50  gallons  of 
water  of  a  mixture  consisting  of  4  parts  superphos¬ 
phate,  1  part  of  calnitro,  and  1  part  of  nitrate  of 
potash.  C.  B.  Sayre,  in  Farm  Research  for  April,  1939, 
gives  results  of  using  different  materials  in  the  trans¬ 
planting  solution.  He  found  that  the  phosphorus  in 
he  solution  was  very  important,  and  recommends 
•dding  20  ounces  of  ammophos  and  10  ounces  of  nitrate 
'  >f  potash  per  50  gallons  of  water.  The  use  of  nitrogen 
ertilizer  alone  in  the  solution  was  not  nearly  as  good 
is  the  “complete”  solution.  It  is  pointed  out  that  the 
ertilizer  should  be  dissolved  in  a  separate  container 
nd  decanted  or  strained  into  the  planter  tank.  Apply- 
iig  1  pint  of  this  solution  per  plant  increased  the  yield 
Imost  30  per  cent  over  the  use  of  water  alone. 

CANCO’S  MR.  STURDY  SPEAKS 

ctober  9 — Toledo,  Ohio,  Ohio  Retail  Grocers’  &  Meat  Dealers’ 
Association. 

October  10 — Lima,  Ohio,  Kiwanis  Club, 
ctober  10 — Lima,  Ohio,  High  School  Assembly. 

'Ctober  10 — Lima,  Ohio,  Lima-Kenton  Grocers’  Association, 
'ctober  12 — Middlesboro,  Ky.,  High  School  Assembly. 

•ctober  12 — Middlesboro,  Ky.,  Kiwanis  Club 
October  12 — Middlesboro,  Ky.,  Retailers’  Association. 


The  Best  Everything 
for  the  Stringless 

BEAN 
PACKER 

CRCO  equipment  for  packing  stringless  beans 
— from  the  first  cleaning  operation  to  the  filling  of 
cans  and  shipping — brings  to  the  canner  many  ex¬ 
clusive  features  which  increases  the  quality  of  his 
product  and  lowers  the  costs  of  operation. 

If  you  want  a  more  profitable  pack  of  stringless 
green  or  yellow  wax  beans — if  you  want  maximum 
production  and  quality — investigate  the  CRCO 
Line. 


CRCO  Bean  Equipment  Includes: 


Cleaners 
Pre-Graders 
Junior  Graders 
Unit  Graders 
Snippers 
Cutters 
Picking  Tables 
Cut  Bean  Graders 
Nubbin  Graders 
Blanchers 
Can  Washers 


Asparague  Style  Fillers 

Cut  Bean  Fillers 

Exhausters 

Retorts 

Retort  Crates 

Cooling  Tanks 

Can  Markers 

Labeling  Machines 

Casers  or  Boxers 

Trucks 

Conveyors 


Case  Stackers 


Send  for  Catalog  No.  1  Showing  a 
Complete  Line  of  Bean  Machinery 

Chlsholni'HifJerCo. 

NIAGARA  FALLS,  N.  Y. 

NIAGARA  FAJLLS,  ONT.  CHICAGO.  ILL.  SEATTLE.  WASH. 

COLUMBUS.  WIS.  JAS.  Q.  LEAVITT  &  CO..  OGDEN.  UTAH 
A.  K.  ROBINS  &  CO.,  BALTIMORE.  MD. 
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GRAMS  of  INTEREST 


AVARS  INTRODUCE  NEW  FILLER 

Ayars  Machine  Company,  Salem,  New  Jersey,  is  introduc¬ 
ing  their  new  Hi-Speed  Universal  Plunger  Filler,  a  twelve 
pocket  machine  for  the  filling  of  tomato  products  of  all  types, 
including  juice,  pulp,  soups  of  various  kinds,  pumpkin  and  other 
such  products.  It  is  designed  for  high  speed  production,  pro¬ 
ducing  upwards  of  200  cans  per  minute  without  waste  and  all 
cans  filled  alike.  It  has  been  given  severe  tests  during  this 
present  season  and  found  to  work  very  satisfactorily.  It  should 
find  ready  acceptance  by  those  canners  producing  such  products. 

TOMATO  CANNERY  TO  PACK  KRAUT 

J.  L.  Turner,  owner  of  a  tomato  cannery  at  Scottsville,  Ken¬ 
tucky,  is  making  arrangements  to  pack  kraut  next  season. 

MINNESOTA  CHAIN  TAX  VOID 

District  Judge  E.  A.  Montgomery  has  ruled  that  Minnesota’s 
1937  chain  store  and  mail  order  house  tax  is  unconstitutional. 
His  decision  was  rendered  in  a  suit  brought  by  C.  Thomas 
Stores  Sales  System  contesting  an  arbiti’ary  levy  of  $5,088  by 
the  State  Tax  Commission  for  the  year  1937.  The  State  Tax¬ 
ing  Act  sought  to  impose  on  chain  stores  a  levy  from  $10.00 
on  the  first  and  second  stores  to  $350,000  on  firr^s  operating 
more  than  150  stores. 

DEATH  OF  PROF.  MUSBACH 

The  Wisconsin  canning  industry  lost  a  sincere  friend  and 
an  important  contributor  in  the  field  of  canning  crops  research 
when  Prof.  F.  L.  Musbach  of  the  Wisconsin  College  of  Agricul¬ 
ture  was  killed  in  an  automobile  accident  near  Sun  Prairie  on 
September  15th.  In  his  capacity  as  director  of  the  branch  experi¬ 
ment  station  at  Marshfield  and  as  a  member  of  the  Soils  Depart¬ 
ment  of  the  College,  he  carried  on  extensive  research  regarding 
fertilizers  for  canning  crops  and  methods  of  application,  having 
started  this  work  in  1927  or  possibly  earlier  with  respect  to 
canning  peas. 

I.C.  A.  TO  PUSH  CANNED  FOODS 

The  Independent  Grocers’  Alliance  has  designated  October 
13th  to  the  26th  as  the  period  for  a  nation-wide  sales  drive 
featuring  canned  fruits  and  vegetables  which  has  for  its  object 
the  sales  of  some  750,000  cases. 

A  CHRISTMAS  WINDOW  STREAMER 

Canned  foods  for  Christmas  is  incorporated  in  quite  an  ap¬ 
propriate  window  streamer  as  the  result  of  the  efforts  of  the 
Merchandising  Committee  of  the  Wisconsin  Canners  Association. 
These  may  be  secured  at  $18.00  per  thousand  by  members  wish¬ 
ing  to  take  the  opportunity  to  push  Christmas  business  with 
some  of  their  jobbers.  The  streamer,  in  full  color,  depicting 
various  Christmas  views  on  the  top  portion  and  illustrating 
vignettes  of  various  vegetables  on  the  lower  part,  measures  9x26 
inches.  The  Committee  is  to  be  congratulated  upon  the  result  of 
its  efforts. 

PRESTON  McKinney  to  address  bottlers 

Preston  McKinney,  President  and  Secretary  of  the  Canners 
League  of  California,  will  address  the  21st  annual  convention 
of  American  Bottlers  of  Carbonated  Beverages  on  Wednesday, 
November  1st,  on  the  subject  “What’s  Ahead  for  the  Food  and 
Beverage  Industry.” 


FLORIDA  CANNERS  ASSOCIATION  TO  MEET 

Florida  Canners  Association’s  Secretary,  C.  C.  Rathbun,  has 
announced  that  the  annual  meeting  of  the  Association  is  to  be 
held  at  the  Tampa  Terrace  Hotel,  Tampa,  Florida,  on  Thursday, 
October  12th. 

PLEE-ZINC  OFFICERS  ELECTED 

At  the  annual  convention  of  Plee-Zing  Manufacturers  Associa¬ 
tion,  held  recently  in  New  York,  Howard  A.  Orr,  Winorr  Canning 
Company,  Circleville,  Ohio,  was  elected  Pi’esident;  C.  A.  Jones 
of  The  Haserot  Company,  Cleveland,  and  J.  N.  Clair,  Republic 
Foods  Products  Company,  Chicago,  were  elected  members  of 
the  advisory  council  for  the  term  of  three  years. 

CLYDE  HOACLAND  DEAD 

Clyde  Hoagland,  55  years  of  age  and  who  has  been  associated 
with  the  Hoagland  Packing  Company,  Franklin,  Indiana,  all  of 
his  life,  died  on  Wednesday  afternoon,  September  27th,  as  a 
result  of  a  heart  attack  suffered  the  previous  week.  Clyde  was 
a  notable  figure  in  the  industry  of  the  state  and  had  many  loyal 
friends  who  will  regret  to  learn  of  his  passing. 

AN  ASPARAGUS  PACKING  MACHINE 

Sinclair-Scott  Company,  Baltimore,  has  come  to  the  aid  of 
asparagus  packers  in  the  offering  of  a  very  compact  little 
machine,  the  “Double  ‘S’  Asparagus  Packer”  which  will  save 
some  50  per  cent  in  time  over  the  uncertain  hand  packing 
methods.  The  asparagus  packer  eliminates  the  mashing  of  tips 
and  cuts  the  stalks  to  just  the  proper  length.  Of  Sinclair-Scott 
Company’s  notable  construction,  it  has  had  several  tests  with 
some  of  the  larger  packers  this  season  and  has  received  their 
unqualified  approval. 

CONVENTION  PLANS 

At  the  recent  Directors’  meeting  of  the  Wisconsin  Canner.s 
Association,  plans  for  an  outstanding  program  for  the  November 
convention  were  formulated,  centering  around  marketing  prob¬ 
lems.  Special  attention  will  be  given  the  matter  of  labels,  in¬ 
cluding  requirements  of  the  new  Food  and  Drug  Law  and  new 
developments  in  label  design.  In  this  connection,  a  “grocery 
store”  display  of  outstanding  labels  is  planned.  Exhibitort’ 
reservations  are  coming  in  very  well  it  is  I’eported. 

THE  A.  &  P.  DECISION 

On  September  22nd  the  Federal  Circuit  Court  of  Appeals  1 1 
an  opinion  by  Judge  John  J.  Biggs,  Jr.,  senior  member  approvi  i 
a  “Cease  and  Desist”  order  of  the  Federal  Trade  Commissi*  i 
entered  on  January  25th,  1938,  against  the  Great  Atlantic  ai  1 
Pacific  Tea  Company.  The  “Cease  and  Desist”  order  again  c 
the  A.  &  P.  Company  was  in  connection  with  the  collection  f 
brokerage  fees  by  means  of  quantity  discount  and  abeyan  i 
accounts. 

The  court  held  that  the  Robinson-Patman  Law  contained  f  .i 
all-embracing  prohibition  against  the  payment  of  brokerage  fe  s 
or  allowances  of  any  kind  to  buyers  as  it  enabled  them  o 
purchase  at  prices  less  than  those  paid  by  competitors. 

SARDINE  CANNERS  SUED 

A  group  of  fishermen  have  brought  suit  in  the  Federal  Coi  rt 
at  San  Francisco  for  injunction  and  damages  against  t  e 
Monterey  Sardine  Industries,  Inc.,  the  California  Sardine  Pr*  i- 
ucts  Institute  and  others,  charging  conspiracy  to  create  a 
monopoly  over  Monterey  sardine  fisheries. 
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CHRISTENSEN  BUYS  RIONA  PLANT 

A  1,500,000  case  Rio  Grande  Valley  citrus  and  vegetable 
canning  deal  was  recently  announced  with  the  purchase  by  E.  C. 
Christensen  of  Weslaco  of  the  $125,000  Riona  Products  Company 
canning  plant  in  McAllen  from  the  City  State  Bank  &  Trust 
Company  for  an  unannounced  sum. 

In  revealing  the  transfer  has  taken  effect,  Christensen  said 

I, 000,000  cases  of  grapefruit  juice  and  500,000  cases  of  other 
Valley  food  products  would  be  processed  at  the  Riona  plant  and 
at  the  Christensen  Products  Corporation  plant  at  Weslaco  during 
the  coming  season.  The  first  crop  to  be  used  will  be  the  snap 
bean  harvest,  due  late  in  November.  Citrus  will  be  handled  in 
December  and  a  number  of  spring  crops  during  the  early  part 
of  the  coming  year. 

The  Riona  plant  in  McAllen  is  the  largest  of  its  kind  in  Texas. 

It  will  be  operated  as  a  separate  unit  by  Christensen,  with  sales 
directed  from  Weslaco.  The  Weslaco  man  has  been  a  Valley 
canning  factor  since  1933  and  sells  a  large  amount  of  his  foods 
abroad. 

He  predicted  a  possible  rise  in  canned  grapefruit  prices  this 
year  because  of  a  national  incline  in  food  costs  that  has  already 
started.  There  is  the  added  possibility,  he  said,  that  war  condi¬ 
tions  in  Europe  may  not  seriously  affect  exports  from  this 
country.  j 

THOMAS  DAWSON  PIONEER  CANNER  DEAD  V 

Thomas  Benton  Dawson,  a  pioneer  canner  of  California,  passed 
away  October  1,  with  funeral  services  held  two  days  later  at 
San  Jose.  He  was  92  years  of  age.  As  a  young  man  he  learned 
the  trade  of  tinsmith  and  came  to  California  with  his  father, 

J.  M.  Dawson.  His  father  engaged  in  the  canning  business  at 
San  Jose  and  in  1871  the  young  man  joined  him  in  the  venture. 
In  the  early  eighties  he  left  the  San  Jose  Packing  Company  and 
went  with  Cutting  &  Co.  as  superintendent.  This  firm  grew 
rapidly  and  the  Cutting  Fruit  Packing  Company  was  organized 
to  carry  on  the  fruit  and  vegetable  packing  business,  the  parent 
company  continuing  the  packing  of  salmon.  In  1899  both  the 
Cutting  oi’ganizations  merged  with  others  into  the  California 
Fruit  Canners  Association  and  Mr.  Dawson  was  made  assistant 
general  superintendent,  in  full  charge  of  plant  operations.  In 
1916,  when  the  California  Packing  Corporation  came  into  being, 
he  was  made  general  superintendent  for  this  organization.  He 
retired  from  active  association  with  the  canning  business  several 
years  ago,  but  not  until  he  had  celebrated  the  fiftieth  anniversary 
of  his  entry  into  the  industry.  He  was  one  of  the  founders  of 
the  Canners  League  of  California  and  many  old-time  associates 
attended  the  last  rites  at  San  Jose. 

CLASS  VS.  PAPER  MILK  CONTAINER  COMPETITION 

The  glass  bottle  for  milk  has  shown  substantial  gains  in  the 
major  markets  which  have  had  sufficient  experience  with  rival 
containers,  according  to  the  results  of  an  investigation  just  re¬ 
leased  in  booklet  form  by  the  Glass  Container  Association.  The 
booklet,  “Your  Milk  Container — A  Study  of  Its  Competitive 
Progress  in  Other  Markets,”  draws  its  conclusions  from  factual 
naterial  obtained  as  of  August  1st  from  twelve  of  the  larger 
‘iiilk  marketing  areas. 

Rumors  and  claims  about  paper  containers  have  been  plentiful 
ind  contradictory.  In  order  to  determine  the  actual  status  of 
he  competition  between  paper  and  glass,  the  Association 
gathered  its  facts  in  twelve  leading  areas  where  both  containers 
lave  had  a  fair  trial  side  by  side;  these  included  “market  case 
listories”  since  the  introduction  of  paper,  together  with  statistics 
howing  the  proportion  of  the  total  fluid  milk  volume  going  into 
ach  container.  The  markets  studied  were  Atlanta,  Baltimore, 
loston,  Buffalo,  Cleveland,  Detroit,  New  York,  Philadelphia, 
'oledo,  Washington,  D.  C.,  Northern  and  Southern  New  Jersey, 
thode  Island  and  Connecticut. 

DR.  BLANCK  WITH  HEINZ 

Dr.  F.  C.  Blanck  formerly  Chief  of  Food  Research,  Bureau  of 
'hemistry  and  Soils  of  the  U.  S.  Department  of  Agriculture,  has 
oined  the  technical  staff  of  the  H.  J.  Heinz  Company  to  devote 
nost  of  his  time  to  food  technology  and  the  development  of 
new  products. 


A.  K.  ROBINS  &  CO.,  Inc. 
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all  canning  areas. 
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F.  S.  C.  C.  PURCHASES  FOR  YEAR  TOTAL 
1,700,000,000  POUNDS 

RELIMINARY  reports  of  the  Federal  Surplus 
Commodities  Corporation  show  that  during  the 
fiscal  year  ending  June  30,  1939,  the  corporation 
purchased  nearly  1,700,000,000  pounds  of  surplus  agri¬ 
cultural  commodities  at  a  cost  of  approximately 
$66,000,000,  including  freight  and  handling  charges. 
These  commodities,  with  the  exception  of  15,500,000 
pounds  of  cotton  and  cotton  ticking,  were  foodstuffs, 
and  have  been  donated  to  welfare  agencies  in  48  States, 
the  District  of  Columbia,  Puerto  Rico,  and  the  Virgin 
Islands  for  distribution  to  families  on  relief  rolls. 

During  the  fiscal  year  the  FSCC  purchased  38  dif¬ 
ferent  commodities,  including  79,000,000  pounds  of 
dried  beans,  122,000,000  pounds  of  butter,  171,990,000 
pounds  of  corn  meal,  3,210,000  dozen  fresh  eggs, 
1,950,000  boxes  of  grapefruit,  58,500,000  cans  of  grape¬ 
fruit  juice,  13,900,000  pounds  of  dry  skim  milk, 
61,200,000  quarts  of  fluid  milk,  1,800,000  boxes  of 
oranges,  10,000,000  pounds  of  dried  peaches,  2,264,000 
bushels  of  white  potatoes,  20,100,000  pounds  of  raisins, 
66,600,000  pounds  of  wheat  cereal,  178,000,000  pounds 
of  white  flour,  and  61,740,000  pounds  of  whole  wheat 
flour.  In  addition  to  these  foods  the  Corporation 
bought  28,000  bales  of  cotton  and  3,798,000  yards  of 
cotton  ticking  for  use  by  the  welfare  agencies  in 
making  bedding. 

Reports  to  the  FSCC  from  the  State  welfare  agencies 
show  that  an  average  of  2,800,000  families,  or  10,446,- 
000  people,  receive  surplus  foods  every  month  during 
the  first  eleven  months  of  the  fiscal  year. 

The  high  month  of  the  year  was  March,  1939,  when 
3,300,000  families,  or  12,600,000  people  were  on  the 
recipient  list.  The  low  month  of  the  year  was  July, 
1938,  when  surplus  commodities  were  distributed  to 
2,300,000  families  or  8,300,000  persons. 

Welfare  agencies  also  use  surplus  foods  in  free  school 
lunches  for  undernourished  children  of  low-income 
families.  During  the  past  school  year  an  average  of 
640,000  children  in  10,400  schools  received  daily  lunches 
prepared  wholly  or  in  part  from  FSCC  foods.  March 
was  the  peak  month  in  this  program  also,  with  14,000 
schools  and  892,000  children  participating. 

A  &  P  LOSES  APPEAL  ON  PATMAN  LAW 

IN  APPROVING  a  cease  and  desist  order  issued 
against  the  Great  Atlantic  &  Pacific  Tea  Company, 
Judge  John  J.  Biggs,  Jr.,  in  the  Federal  Circuit 
Court  of  Appeals,  Philadelphia,  upheld  the  anti-broker¬ 
age  provisions  of  the  Robinson-Patman  Act. 

The  order  against  the  chain  organization  had  been 
issued  by  the  Federal  Trade  Commission  last  January, 
and  was  directed  against  the  company’s  practice  of 
collecting  “brokerage  fees”  from  sellers  through  the 
use  of  quantity  discounts.  In  contesting  the  Commis¬ 
sion’s  action  the  company’s  counsel  maintained  that 
the  Robinson-Patman  law  was  unconstitutional. 

The  Court  in  its  opinion  refused  to  recognize  the 
contentions  of  the  company  and  declared  that  the  pro¬ 
hibition  barred  all  brokerage  fees  or  allowances  of  any 
kind  where  it  enabled  purchases  at  prices  under  those 
of  competitors. 


COUNCIL  URGES  RISE  IN  FOOD  PRICES 

HE  Agricultural  Advisory  Council,  which  was  or¬ 
ganized  recently  to  work  with  the  Department  of 
Agriculture  to  assist  in  formulating  policies  grow¬ 
ing  out  of  war,  conferred  two  days,  with  Secretary 
Wallace  presiding.  An  announcement  from  the  De¬ 
partment  following  the  two  day  session  said  in  part : 

“This  Council,  composed  of  producers,  processors 
and  distributors  of  farm  products,  and  representatives 
of  labor  and  the  general  public,  pledges  its  fullest  co¬ 
operation  to  the  President  and  to  the  Secretaary  of 
Agriculture  in  meeting  the  situation  created  by  the 
outbreak  of  war  in  Europe. 

“The  war  in  Europe  will  strengthen  many  farm 
prices  here,  but  consumers  need  have  no  fear  of  short¬ 
age  or  runaway  prices.  ...  It  should  be  emphasized 
that  the  prices  of  most  farm  products  are  low,  despite 
some  recent  increases,  and  that  the  general  welfare 
demands  that  the  prices  of  farm  products  rise  to  their 
proper  relationship  with  other  prices  and  wages.” 

The  statement  deserves  the  most  careful  study  by 
wholesale  grocers,  said  the  National-American  Whole¬ 
sales  Grocers  Association,  in  commenting  on  the  an¬ 
nouncement,  because  it  appears  probable  that  the 
Council  “will  be  leaned  on  most  heavily  by  the  Ad¬ 
ministration  in  the  coming  months.”  The  Council  is 
headed  by  Winthrop  C.  Adams. 

CANNED  GRAPEFRUIT  EXPORTS  INCREASED 

XPORTS  of  canned  grapefruit  this  year  are  show¬ 
ing  a  “significant  increase,”  compared  with  last 
year,  according  to  figures  just  announced  by  the 
department  of  commerce. 

For  the  seven  months  ending  in  July,  this  year 
canned  grapefruit  exports  amounted  to  37,909,000 
pounds,  compared  with  30,492,000  pounds  for  the  same 
period  last  year.  July  saw  176,000  pounds  exported, 
compared  with  114,000  pounds  in  July,  1938. 

Dollar  value  of  the  exported  grapefruit  for  the  seven- 
month  period  is  given  as  $2,018,000  compared  with 
$1,999,000  for  the  same  period  last  year. 

Florida  canners  have  practically  a  monopoly  on  this 
canned  grapefruit  export  business  says  the  Florida 
Citrus  Commission,  because  of  the  superiority  ol 
seeded  Florida  grapefruit  for  sectionizing.  Greai 
Britain  is  by  far  the  largest  foreign  customer.  Most 
Florida  canners  have  stopped  for  this  season,  but  wil 
resume  packing  in  November,  it  is  believed.  Som' 
plants  may  be  started  earlier  to  insure  adequate  suppl} 
for  trade  demands. 

The  government’s  figures  verify  predictions  mad- 
several  months  ago  that  exports  of  canned  grapefrui 
would  show  an  increase  of  approximately  25  per  cen 
this  year,  as  compared  with  last. 

Slightly  more  fresh  grapefruit  was  exported  durin 
the  seven  months  ending  in  July  this  year  as  compare 
with  1938,  but  the  dollar  value  was  lower  for  thi 
larger  amount  of  fruit,  the  government’s  figures  shov 
This  year  for  seven  months  there  were  858,000  boxt 
of  fresh  grapefruit  exported,  valued  at  $1,257,00( 
while  last  year  during  the  same  period  850,000  boxt  ^ 
were  shipped  abroad  with  a  value  of  $1,304,000. 
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THE  STORY  BEHIND  CANNED  MUSHROOMS 

IF  the  food  in  the  cans  on  grocers’  shelves  could  talk, 
they’d  have  many  interesting  stories  to  tell.  Canned 
mushrooms,  for  instance,  are  cultivated  with  hos¬ 
pital-cleanliness  and  are  guarded  by  every  scientific 
means  from  the  time  the  spawn,  or  seed,  is  developed 
until  they  are  canned. 

Mushrooms  were  first  cultivated  in  caves  and  aban¬ 
doned  quarries  near  Paris  for  the  luxurious  court  of 
Louis  XIV.  And  these  mushrooms  did  their  share 
toward  making  French  cooking  famous  throughout 
the  world. 

The  mushroom  growers  of  America,  however,  have 
made  many  improvements  over  the  methods  used  by 
the  early  “cave-farmers”  of  France.  For  the  American 
spawn  is  developed  by  scientists  in  laboratories  and  the 
mushrooms  are  grown  in  windowless  growing  houses, 
sometimes  air-conditioned. 

So  careful  are  the  modern  growers  that  no  natural 
light  is  ever  permitted  to  enter  the  growing  houses. 
The  mushrooms  are  picked  by  men  wearing  miners’ 
caps  with  lights  in  their  peaks  so  they  can  see  the 
snowy  clusters  in  the  beds.  Mushrooms  contain  no 
chlorophyl  and  consequently  do  not  need  the  direct  rays 
of  the  sun. 

When  the  mushrooms  are  picked  they  are  rushed  to 
the  canneries  where  they  are  carefully  sorted  and 
washed  by  machinery  and  canned  immediately.  After 
canning  they  are  cooked  in  their  own  juice  to  seal-in 
the  natural  flavor.  Thus  canned  mushrooms  lose  none 
of  the  delicate  flavor  of  fresh  mushrooms. 

Mushrooms  are  canned  in  three  different  forms — 
buttons,  sliced  and  stems  and  pieces.  The  small  mush¬ 
rooms  are  canned  whole  as  buttons,  the  large  ones 
are  sliced  and  the  open  ones  are  canned  along  with  the 
stems  as  stems  and  pieces. 

SENDS  WARNING  TO  BROKERS 

EMBERS  of  the  National  Food  Brokers  Asso¬ 
ciation  were  cautioned  in  a  letter  from  Presi¬ 
dent  Ira  E.  Merrill  to  avoid  or  prevent  the 
epithet  “profiteer”  from  applying  to  anyone  in  the  in¬ 
dustry  at  this  time,  be  he  principal,  broker  or 
distributor. 

“We  must  be  especially  careful,”  Mr.  Merrill  warned, 
“that  the  term  be  not  applied  to  any  food  broker,  who, 
instead  of  acting  as  an  independent  sales  agent,  at- 
empts  to  become  a  jobber  and  otherwise  speculates  on 
in  anticipated  rise  in  the  values  of  essential  foods.” 

EASTERN  SHORE  OF  VIRGINIA  PACKERS  ASSOCIATION 
MAY  MEET  NOVEMBER  21ST 

Otto  Lowe,  Secretary  and  Counsel  of  the  Eastern  Shore  of 
Virginia  Packers  Association,  advises  that  it  is  expected  that  a 
neeting  will  be  held  on  Tuesday,  November  21st,  probably  at 
’ape  Charles.  However,  this  date  is  by  no  means  definite  and 
is  subject  to  change  without  notice.  This  meeting  usually  con¬ 
stitutes  a  gathering  of  Association  members  for  the  occasion, 
)ut  does  not  reach  the  extent  of  a  convention. 

PATRICK,  SUPERINTENDENT  OF  F.  E.  BOOTH  COMPANY 

A.  M.  Patrick,  formerly  assistant  superintendent  of  the  F.  E. 
dooth  Company’s  plant  at  Pittsburg,  Calif.,  has  been  made 
superintendent.  He  succeeds  James  Gunn,  who  passed  away 
recently. 
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Modern  Canning  Equipment 

for  ALL  Food  Products 


Modernize  your  plant — produce  highest  quality 
at  lowest  cost  with  machinery  and  supplies  from 
the  leading  manufacturer  of  canning  equipment. 


Write  for  our  224-page 
illustrated  catalog, show¬ 
ing  over  400  products 
used  by  the  food  indus¬ 
tries. 


^  M  &  S  6-POCKET  FILLER 

Fills  any  liquid  or  semi  liquid  product.  Handles 
the  most  difficult  can-filling  jobs.  Continuous 
and  automatic.  Fills  up  to  125  cans  per  minute. 
All  cans  filled  exactly  alike.  No  spill,  drip  or 
waste.  Unless  can  is  properly  placed  to  receive 
it,  product  cannot  flow.  Other  Fillers  up  to  200 
cans  per  minute. 


A-B  COOKER  AND  COOLER 

The  “One  Man  Cook  Room”  for  evaporated  or  condensed  milk,  meat  products, 
com,  tomatoes,  asparagus,  peas,  fruit  and  other  foods.  Cans  processed  immedi¬ 
ately  after  closing,  all  given  same  length  of  cook  at  constant  temperature,  then 
cooled  quickly  and  thoroughly.  Result:  a  high-grade,  perfectly  sterilized,  uni¬ 
form  product. 


Conveyors  . . .  Elevators . .  .  Size  Graders  .  . . 
Quality  Graders  .  .  .  Picking  Tables  .  .  . 
Washers  .  .  .  Blanchers  . . .  Storage  Hoppers 
Pea  and  Bean  Fillers  .  .  .  Bean  Cleaners  .  .  . 
Bean  Baking  Ovens  .  .  .  Cook  Room  Equip¬ 
ment  .  .  .  Aphis  Control  Eiquipment . . .  Etc. 


Huskers  .  .  .  Cutters  .  .  .  Trimmers  .  .  . 
Washers  .  .  .  Ear  Corn  Brusher  .  .  .  Inspect¬ 
ion  Conveyors  .  .  .  Spiral  Conveyors  .  .  • 
Whole  Grain  Washers  .  .  .  Batch  Mixers  .  .  . 
Blending  IVIixers  .  .  .  Syrup  System  . . .  Silk- 
ers  .  .  .  Cooker-Fillers  .  .  .  Elevators  .  .  .  Cob 
Crusher  .  .  .  Corn  Shaker  .  .  .  Etc. 

For  the  TOMATO  CANNER 

Inspection  'I'ahles  .  .  .  Vi’ashers  .  .  .  Scalders 
...  Peeling  Tables  .  .  .  Tomato  Crushers 
...  Tomato  Steamers  .  .  .  Juice  Extract¬ 
ors  .  .  .  Pulpers  .  .  .  Finishers  .  .  .  Tomato 
Fillers  .  .  .  Pulp  Fillers  .  .  .  Pulp  Tanks 
and  Coils  .  .  .  Exhausters  .  .  .  Copper 
Kettles  .  .  .  Open  Kettles  .  .  .  Cookers  and 
Coolers  .  .  .  Etc.,  etc. 


|«  SUPER  JUICE 
^  EXTRACTOR 

Gives  maximum  yield  of  tomato  juice 
of  any  desired  consistency  —  quickly 
adjustable  from  light,  thin  juice  to 
extremely  heavy,  pulpy  juice.  Output 
10  to  30  gal.  per  minute.  Also  gives 
splendid  results  on  other  fruits  and 
vegetables. 


IB  HAND  PACK  FILLER 

Steps  up  the  quality  of  your  pack  to 
an  astonishing  degree,  invariably  brings 
better  prices.  Ideal  for  packing  Toma¬ 
toes,  Sauer  Kraut,  String  Beans,  Beets, 
F  ruits,Berries,  Pickles,Fish  Flakes,Mac- 
aroni.  Chunky  Meats,  Cocoanut,  Etc. 


PEERLESS  SUPER  HUSKER  X  Fins' l^^o*"  2^0^  cil^  Lnute*"  and 

I  E  I  c  IIAl  ITY  ^DARED  rills  150  to  ZOO  cdns  per  minute — dna 

Husks  two  tons  of  com  per  hour.  Doubles  UEWia  uuMkii  i  vkmubk  more.  Gives  utmost  accuracy  even  at 

capacity  of  your  plant  without  increas-  Separates  tenderest  peas  from  others  highest  speeds.  Any  height  can  and  up 

ing  floor  space,  since  it  takes  up  no  more  with  hairline  accuracy.  Top  quality  and  to  a  No.  3  diameter.  Drip-proof  and 

room  than  single  husker.  top  prices  are  assured.  leak-proof. 

Information  on  any  canning  subject  gladly  furnished  by  our  experts.  No  obligations.  D-400-T 

FOOD  MACHINERY  CORPORATION 

HOOPESTON  (SPRAGUE-SELLS  DIVISION)  ILLINOIS 
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THE  MARKETS 

IN  THE  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

Weakness  In  Canned  Foods  Confined  To  Tomatoes  In  The 
Tri-State  Section — All  Other  Products  Firm  Or  Advancing 
— Canners  Must  “Work”  To  Make  A  Profit. 

HE  MARKET — There  seems  to  be  but  one  weak 
spot  in  the  country  on  canned  foods  prices,  the 
Tri-States,  and  that  can  be  further  restricted  to 
canned  tomatoes  as  the  one  weak  item  in  this  region. 
There  have  been  reported  sales  of  2s  standard  tomatoes 
at  61 1/2  cents  and  621^  cents,  but  nowhere  else  in  the 
country  can  such  prices  be  found,  and  only  among  a 
certain  class  of  canners,  with  the  exception  of  Virginia 
occasionally.  The  Ozarks  are  asking  and  getting  70 
cents  for  the  same  product,  and  other  regions  this  or 
better  prices.  Check  this  up  in  our  markets.  All  the 
industry  is  asking  “What’s  the  matter  with  tomatoes?” 
One  well  known  and  long  experienced  supply  man — 
particularly  to  tomato  canners — answered  this  by 
saying:  “What  else  can  you  expect  when  one  factor 
controls  80  tomato  canners,  and  sets  the  prices  for  this 
region?”  All  hands  know  that  canned  tomatoes  on  a 
cost  basis  are  worth  I2V2  cents  to  15  cents  more  than 
those  low  prices,  that  is  where  bills  are  paid  and  the 
growers  also.  There  is  a  great  rumble  of  complaint 
from  other  tomato  canners,  at  this  market  disruption, 
mainly  against  the  supply  men  who  make  such  opera¬ 
tions  possible  by  supplying  such  canners,  but  the  can¬ 
ners  then  turn  around  and  give  their  tomatoes  to  such 
operators  to  sell,  thus  permitting  them  to  continue  to 
depress  the  market.  It  takes  courage  and  backbone 
to  really  “sell”  anything,  whether  a  pig,  a  horse,  a 
house  or  a  block  of  canned  food ;  there  is  always  some¬ 
one  who  can  sell  cheaper,  but  the  man  who  knows  his 
costs,  insists  that  he  is  not  going  to  work  without 
profit,  sets  his  price  and  works  to  get  it,  particularly 
under  present  conditions,  will  get  it!  Possibly  he 
may  have  to  wait  a  while,  but  we  do  not  believe 
very  long.  Moreover  he  has  plenty  of  company  and 
support,  from  the  substantial  canners  who  are  not  let¬ 
ting  their  canned  tomatoes  go  at  any  such  prices.  The 
pack  and  present  holdings  warrant  the  prices  we  have 
named:  not  less  than  Is  50  cents;  2s  75  cents;  21/2S 
$1.00,  and  10s  $3.00  to  $3.50.  Extra  standard  and 
fancy  tomatoes  call  for  a  higher  than  usual  propor¬ 
tionate  price  above  these,  because  they  are  scarce,  even 
today,  and  soon  will  be  hard  to  find. 

In  the  recent  buying  flurry  the  distributors  increased 
their  buying  36  per  cent  over  the  normal  of  the  past 
three  years,  and  they  are  urging  the  shipment  of  their 
orders.  That  has  made  such  a  big  hole  in  many  items 
of  canned  foods  that  many  canners  have  withdrawn, 
and  assortments  are  badly  broken. 

Business  experts  give  it  as  their  opinion  that  employ¬ 
ment  has  reached  the  point  where  there  is  an  actual 


scarcity  of  help,  and  we  know  that  many  of  the  larger 
firms  and  great  industries  are  scouting  the  market  for 
good  help.  These  experts  do  not  overlook  the  fact  that 
there  may  remain  about  five  milion  unemployed,  but 
they  consider  them  as  unemployable,  and  the  kind  no 
one  would  have ;  the  dross  that  we  have  always  had  in 
this  country,  until  the  Government  made  loafing  well 
paying  through  relief.  This  vast  increase  in  employ¬ 
ment  will  take  care  of  all  the  canned  foods  now  ex¬ 
istent,  and  at  steadily  increasing  prices.  The  increase 
in  our  army  and  navy  ranks,  about  doubling  them,  will 
likewise  call  heavily  upon  canned  foods  stocks.  There 
is  no  reason  to  sell  any  item  of  canned  foods  below 
cost,  and  if  you  do,  it  is  your  own  fault,  and  due  to 
pressure  or  lack  of  business  ability. 

It  may  be  interesting  to  know  that  canned  milk  leads 
in  Government  demands;  canned  tomatoes  rank  next, 
and  these  two  are  so  heavy  that  they  practically  total 
all  others  put  together.  But  next  in  line  is  green  beans, 
and  yet  with  the  heavily  reduced  pack  this  year  and 
the  late  crop  promising  no  worth  while  addition  to  the 
pack,  there  are  those  who  feel  that  green  beans  are 
weak.  Not  so,  as  time  will  soon  show. 

Canned  corn  and  peas  have  strengthened  their  posi¬ 
tions  and  prices  are  advancing.  One  of  the  features  of 
the  week  is  the  announcement  that  Maine  will  have  to 
pro  rate  deliveries  on  some  grades  of  canned  corn ;  and 
it  is  now  known  that  this  section  of  heavy  canned  corn 
production  is  nearly  if  not  sold  out.  All  New  York 
State  packs  are  guarded  by  higher  and  very  firm  prices 
with  indications  of  further  advances.  Turn  to  the 
Western  Coast  and  you  find  the  market  firm,  demand 
steady,  and  all  busy  shipping  now  instead  of  later, 
over  protracted  periods,  as  had  been  the  usual. 

There  has  been  a  rumor  this  week  that  the  Govern¬ 
ment  would  commandeer  all  canned  salmon,  as  it  did 
during  the  last  war ;  but  there  is  nothing  to  this.  How¬ 
ever,  the  Government  will  most  certainly  cover  its 
wants  while  the  goods  are  obtainable. 

Sardines  have  continued  their  strong  position,  due 
to  shortage  of  stocks. 

Canned  fruits  are  in  comfortable  position,  with  re¬ 
ports  that  from  seven  to  eight  million  cases  of  peaches 
have  been  sold  from  the  pack  of  this  year  and  the  carry¬ 
over,  and  which  pack  is  expected  to  be  about  ten  million 
cases.  There  are  no  price  offerings  as  yet  on  new  pack 
grapefruit. 

The  canners  are  the  only  ones  who  do  not  see  that 
there  is  nothing  bullish  about  the  present  canned  foods 
market,  but  on  the  contrary  that  prices  are  sound,  and 
can  only  advance  as  time  passes.  Not  having  sold 
futures  as  you  use  to,  you  ought  to  be  able  to  make 
some  money  on  your  present  stocks.  And  you  can  if 
you  do  not  allow  “buyers”  agents  to  persuade  you  to 
sell.  Screw  up  your  courage;  place  fair,  profit-show¬ 
ing,  prices  on  your  goods,  and  listen  to  no  others. 
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Never  mind  what  rumor  says  some  other  canner  is 
selling  for.  That  gag  is  so  old  that  you  ought  to 
be  ashamed  to  let  anyone  work  it  on  you.  Tell  the 
tempter  to  go  to  that  canner  and  buy,  as  your  prices 
are  what  you  quote  or  the  goods  shall  not  pass.  You 
can  make  a  profit  if  you  have  the  guts  to  do  so.  The 
present  lull  after  the  extraordinary  buying  is  natural ; 
but  heavy,  steady  demand  will  come  back,  and  soon. 

BETTER  BUSINESS  INDICES  —  Canned  foods 
sales  and  consumption  will  naturally  improve  and  grow 
strong  as  industry  in  general  improves.  With  that  in 
mind,  consider: 

The  vast  increase  in  employment — 

“Carloadings  show  19,812  rise  in  week.” — 

Industrial  Index  hits  110  for  September. — 

“Business  Week”  Sets  Index  at  120. — 

Canned  foods  buying  up  36  per  cent. — 

Experts  see  upward  trend  in  all  business,  etc.,  etc. 

NEW  YORK  MARKET 

By  “New  York  Stater” 

Special  Correspondent  of  “The  Canning  Trade" 

Distributors  Increase  Canned  Foods  Purchases  36  Per  Cent — 
Retail  Buying  Shows  Heavy  Increase — More  and  More  Items  On 
Scarce  List — Corn  Canners  and  Whole  Regions  Withdrawn — 
Tomatoes,  Due  To  Poor  Selling  Judgement,  Hold  To  Low 
Prices — Spinach  Cleaned  Up — Beans  Strong — Fruits  Strong  and 
Advancing — Sardine  Prices  Moving  Up — Shrimp  Very  Scarce — 
Further  Advance  In  Salmon — Milk  Moving  Up. 

New  York,  October  6,  1939. 
OLUME — September  data  on  food  sales  have 
been  made  available  and  they  show  that  reports 
of  heavy  business  in  canned  foods  and  other  lines 
following  the  outbreak  of  European  hostilities  were 
not  exaggerated.  Wholesale  grocers  report  a  gain  of 
better  than  36  per  cent  in  dollar  volume  for  the  month, 
the  greater  part  of  the  gain  being  achieved  in  the  first 
two  weeks,  when  some  experienced  a  sales  spurt  of 
almost  50  per  cent  on  an  average. 

Retail  business  in  many  instances  ran  10  to  15  per 
cent  better  than  a  year  ago,  and  the  gain  is  being 
maintained.  Consumers  undoubtedly  are  still  storing 
away  much  food,  no  longer  as  war  reserves  but  in 
anticipation  of  higher  prices. 

Buying  of  this  character  at  wholesale  and  retail  has 
naturally  had  its  effect  on  supplies  at  the  source.  Maine 
packers  of  corn  may  find  it  necessary  to  prorate  unsold 
supplies  of  whole  kernel.  Supplies  of  sardines  are  now 
greatly  limited  in  East  and  West  Coast  canneries,  and 
small  and  large  shrimp  are  virtually  unobtainable  at 
New  Orleans,  the  trade  here  says.  Pears  have  been 
advanced.  Further  price  upturns  for  such  things  as 
salmon,  sardines,  peaches,  California  tomatoes,  would 
surprise  no  one. 

Advances  have  already  set  in  for  materials  which 
make  up  the  canner’s  unit  production  costs,  and  the 
higher  wage  minimums  become  effective  later  this 
month.  When  you  hear  of  standard  tomatoes  selling 
down  around  fili/o  cents  for  2s,  as  we  did  this  week, 
someone  is  showing  poor  judgment  on  the  selling  end. 

CORN — The  feature  of  the  canned  market  is  pro¬ 
vided  by  a  tight  situation  with  regard  to  supplies  of 


the  Maine  whole  kernel  and  cream  style  Bantam. 
Leading  packers  may  find  it  necessary  to  resort  to  pro¬ 
ration  in  order  to  make  deliveries,  particularly  with 
regard  to  whole  kernel  corn,  which  is  more  than  40 
per  cent  short  of  requirements.  Contracts  for  delivery 
of  Golden  Bantam  are  probably  80  to  85  per  cent 
covered.  Further  South,  standard  Evergreen  appears 
to  be  holding  at  70  cents  for  No.  2s,  cream  style,  with 
extra  standard  Bantam  at  85  cents,  factory.  A  firm 
market  is  indicated  for  whole  grain  fancy  Bantam  and 
Shoepeg  at  $1.00,  factory.  Maine  packers  report  that 
there  is  a  sufficient  supply  of  cream  style  Crosby  to 
make  deliveries. 

TOMATOES — Low  prices  again  were  heard  on 
tomatoes  from  the  Peninsula  in  the  face  of  advancing 
prices  for  all  other  canned  foods.  Standards  were 
named  at  421/2  cents  for  No.  Is,  6II/2  cents  to  621/2 
cents  for  No.  2^s,  85  cents  to  871/2  cents  for  21/2S,  971/2 
cents  to  $1.00  for  No.  3s  and  $2.80  to  $3.00  for  No.  10s. 
These  prices  are  considered  very  cheap  along  Hudson 
street,  where  it  was  said  that  tomatoes  even  at  the 
recent  slight  advance  “were  not  profitable  to  the  sellers. 
Some  of  the  large  canners  are  withholding  offerings  for 
the  time  being,  anticipating  an  upturn  of  the  market. 
Demands  have  slackened  because  of  the  decline. 

SPINACH — Only  broken  lots  are  being  offered  by 
sales  agents  for  Tri-State  packers  and  the  market 
appears  to  have  undergone  a  good  cleanup.  These  are 
held  at  around  90  cents  for  No.  2s,  $1.07  for  21/2S  and 
$3.65  for  No.  10s,  f.  o.  b.  Baltimore.  No  prices  are 
obtainable  on  the  Fall  pack. 

STRINGLESS  BEANS — Recent  business  in  Tri- 
State  goods  attained  a  very  satisfactory  volume  and 
prices  are  quite  firm.  Going  prices  for  standard  cut 
green  are  65  cents  for  No.  2s,  921/2  cents  for  No.  21/2S 
and  $3.15  for  No.  10s,  Baltimore. 

PEARS — Two  leading  West  Coast  packers  advanced 
prices  for  Bartlett  pears  at  mid-week  and  several  in¬ 
dependents  followed.  On  advertised  brands  the  price 
is  now  $1.95  per  dozen  for  21/2  tins,  halves  and  $1.90 
for  slices,  up  5  cents  to  10  cents.  No.  10  tins  are 
marked  up  to  $6.45  to  $6.50  for  halves  and  $6.20  for 
slices,  an  advance  of  25  cents.  Standard  pears  are 
named  at  $1.75  by  the  two  leading  packers  referred 
to,  with  No.  10s  at  $3.75,  all  f.  o.  b.  Coast. 

PEACHES — The  market  has  hardened  materially 
on  California  clings.  Slices  are  commanding  premiums 
as  was  the  case  last  season,  and  both  halves  and  slices 
are  showing  strength,  especially  standard  packs.  Cur¬ 
rent  quotations  for  standard  clings,  2Y>  sizes,  are  $1.25 
per  dozen,  with  slices  of  the  same  grade  ranged  at 
$1,271/^  to  $1.30.  Choice  halves  in  2V^  tins  are  $1.35 
dozen,  minimum,  and  choice  slices  not  less  than  $1.40 
Sliced  clings  are  expected  to  command  a  premium  01 
5  cents  or  more  over  halves  for  the  duration  of  the 
pack. 

PINEAPPLE — Information  reaching  the  trade  from 
the  West  Coast  is  that  price  advances  have  been  dis¬ 
cussed  for  the  Hawaiian  product,  although  the  report^ 
lack  confirmation.  It  is  pointed  out  that  Bartlett  pear 
are  moving  well  at  current  prices,  and  that  a  highei 
basis  for  pineapple  would  not  encounter  consumei 
resistance  which  was  the  experience  when  California 
fruits  were  priced  lower. 
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PUMPKIN  AND  SQUASH— Shipments  are  being 
offered  to  the  distributing  trades  here  out  of  Maryland 
and  New  Jersey,  the  quotations  running  90  cents  for 
No.  2V2’s  in  both  instances,  and  at  $3.00  and  $2.90, 
respectively,  for  No.  10  sizes.  These  are  seasonal  items 
which  as  a  rule  find  little  demand  after  the  holidays. 

FLORIDA  CITRUS  —  Recent  buying  volume 
promises  to  clean  up  available  supplies  from  1939  pro¬ 
duction  before  the  new  pack  is  placed  on  the  market. 
Blended  orange  and  grapefruit  juice  has  sold  very  well 
and  is  held  firmly  at  75  cents  for  No.  2’s,  with  15-ounce 
sizes  of  orange  juice  listed  at  70  cents,  and  the  2’s  at 
721/2  cents  to  75  cents,  all  f.  0.  b.  Florida  canneries. 

SALMON — Further  strength  was  shown  by  the 
Northwest  market,  and  packers  were  reported  consider¬ 
ing  a  new  advance  in  the  price  of  Alaska  reds.  The 
pinks  are  generally  named  at  $1.45  to  $1.50,  and  chums 
at  $1.35  to  $1.40,  according  to  seller,  f.  o.  b.  Coast. 
Foreshadowing  a  rise  on  reds  was  the  action  of  one 
leading  packer  in  advancing  his  quotation  on  medium 
red  tails  to  $1.90,  Coast,  while  the  same  packer  estab¬ 
lished  a  price  of  $2.20  for  Alaska  tall  Chinook  salmon. 
Current  market  on  Alaska  reds,  private  and  advertised 
brands,  is  $2.25  to  $2.35,  respectively.  A  packer  who 
withdrew  at  $1.50  on  fancy  pink  has  returned  at  $1.65, 
less  5  cents  for  advertising. 

SARDINES — As  previously  reported,  Maine  packers 
advanced  their  price  for  keyless  quarter  oils  10  cents 
per  case  to  $3.35,  f.  o.  b.  Maine  canning  plant.  Stocks 
are  limited  and  the  canners  are  now  endeavoring  to 
build  up  inventories  for  the  winter.  Higher  prices 
represent  new  costs  for  cottonseed  oil  and  raw  fish, 
and  some  now  look  for  another  advance  in  the  latter 
approximating  10  cents  per  case.  Leading  packers  of 
California  ovals  are  out  of  the  market  currently.  It 
is  reported  that  some  business  has  been  done  on  an 
f.  0.  b.  Coast  basis  of  $3.75  per  case. 

SHRIMP — A  number  of  packers  have  withdrawn 
from  the  market  and  the  markets  in  the  South  are  in 
a  stronger  position.  Offerings  in  the  local  trade  this 
week  are  at  $1.15  per  dozen  for  small  No.  I’s,  a  size 
ihat  is  in  very  small  supply ;  at  $1.20  for  No.  1  medium, 
$1.25  for  the  large  shrimp,  and  $1.30  per  dozen  for 
;he  jumbo.  The  catch  has  been  light  and  raw  shrimp 
costs  are  comparatively  high.  Small  and  jumbo  shrimp 
are  reported  unobtainable  in  New  Orleans. 

CRABMEAT — The  Japanese  variety  has  been  ad- 
'  anced  slightly  by  representative  importers  here  to 
19.25  per  case  for  halves,  f.  0.  b.  New  York  warehouse. 

APPLE  JUICE  —  Michigan  packers  have  issued 
allowing  prices  on  new  pack  juice:  20-ounce,  65  cents; 
‘4-ounce,  70  cents;  46-ounce,  $1.25;  No.  lO’s,  $2.75, 
■11  per  dozen  f.  o.  b.  factory  Traverse  City,  Michigan. 

EVAPORATED  MILK — Prices  have  been  advanced 
0  $3.10  for  advertised  brands,  while  independent  labels 
re  up  to  $2.90  and  $2.95,  factory. 

EDCETT-BURNHAM  BARNS  BURN 

Barns  on  a  farm  of  the  Edgett-Burnham  Company,  Newark, 
.ew  York,  were  completely  destroyed  by  fire  on  September  24th 
s  a  result  of  defective  wiring.  The  damage,  partially  insured, 
as  estimated  at  $20,000. 


CHICAGO  MARKET 

By  “Illinois" 

Special  Correspondent  of  "The  Canning  Trade” 

Normal  Business — Canners  Holding — Tomatoes  Steady — Corn 
Canners  Confident — Routine  Pea  Business — Short  Beet  Pack, 
Prices  Firm — Beans  in  Good  Position — Good  Activity  in 
Fruits — The  A.  &  P.  Case — Know  Your  Broker. 

Chicago,  October  6,  1939. 

ENERAL  MARKET  —  Conditions  are  getting 
back  to  normal.  Prices  remain  steady.  A  few 
buyers  have  tried  to  purchase  for  forward  de¬ 
livery,  but  the  general  attitude  of  the  canners  is:  if  I 
have  to  hold  the  balance  of  my  pack,  Pll  gamble  on  it 
myself. 

TOMATOES — The  market  is  unchanged.  Trade 
interest  has  not  been  as  broad  as  the  sellers  would  like. 
Statistically  tomatoes  seem  to  be  in  a  very  good  posi¬ 
tion  and  authorities  maintain  that  the  total  pack  for 
the  U.  S.  A.  east  of  the  Rocky  Mountains  will  be  fully 
2,500,000  cases  less  than  1938.  Meanwhile,  the  going 
prices  in  Indiana  and  other  States  of  the  Mississippi 
Valley  are: 

No.  2  tin  Standard  Tomatoes . $  .65  factory 

No.  21/^  tin  Standard  Tomatoes . 85  factory 

No.  10  tin  Standard  Tomatoes .  2.75  factory 

with  some  sales  having  been  made  at  these  prices  de¬ 
livered  Chicago,  during  last  few  days. 

CORN — It  looks  like  a  total  pack  this  year  of  about 
I4Y2  million  cases.  This  with  the  carry-over  should 
make  for  a  stable  market  the  balance  of  the  shipping 
year.  Corn  canners  seem  to  rest  content  in  the  thought 
that  every  case  in  their  warehouse  will  be  wanted.  A 
few  quotations  have  been  noted  during  the  past  week 


and  are  listed: 

No.  2  tin  Fancy  Whole  Grain  Yellow . $  .90 

No.  2  tin  Fancy  Cream  Style  Yellow . 80 

No.  2  tin  Standard  Narrowgrain . 70 


No.  1  tin  and  No.  10  tin  corn  has  not  been  freely 
quoted  and  some  say  that  the  supply  of  these  two  sizes 
is  in  narrow  lines. 

PEAS — Routine  buying  continues.  If  any  outstand¬ 
ing  interest  has  prevailed  of  late,  it  has  been  in  the 
No.  303  fancy  and  extra  standard  large  sweet  peas. 
Some  of  these  have  come  to  Chicago  from  the  Pacific 
Northwest.  Wisconsin  is  quoting  the  following 


numbers : 

No.  2  tin  Fancy  No.  1  sieve  Alaskas . $1.30 

No.  2  tin  Fancy  No.  2  sieve  Alaskas .  1.20 

No.  2  tin  Fancy  No.  3  sieve  Alaskas .  1.10 

No.  2  tin  Ex.  Std.  No.  3  sieve  Alaskas . 95 

No.  2  tin  Standard  No.  3  sieve  Alaskas . 90 

No.  2  tin  Standard  No.  4  sieve  Alaskas . 85 


BEETS — In  the  face  of  a  poor  support  to  the  market, 
prices  have  strengthened  materially  and  canners  are 
holding  firm.  The  Government  reports  total  tonnage 
for  canning  about  50  per  cent  less  than  last  season. 
This  in  itself  has  made  the  canner  more  than  firm  in 
his  ideas. 

SAUERKRAUT — There  isn’t  any  question  but  that 
the  cabbage  crop  promises  to  be  not  only  poor  but  ex¬ 
tremely  light.  That  is  the  reason  of  the  strong  market. 
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War  conditions  have  nothing  to  do  with  it.  Most 
canners  are  holding  No.  21/2  fancy  at  90  cents  to  $1.00, 
factory. 

GREEN  AND  WAX  BEANS — Here  are  two  other 
canned  food  items  that  occupy  a  good  statistical  posi¬ 
tion.  Green  beans  alone  promise  a  total  pack  fully  a 
million  and  a  half  if  not  two  million  cases  less  than 
1938.  Meanwhile,  prices  are  held  secure  at  $1.50  top 
for  No.  2  tin  fancy  No.  1  sieve  whole  green,  to  70  cents 
bottom  on  No.  2  tin  standard  cut  green.  These  prices 
f.  o.  b.  shipping  points  in  Wisconsin  and  Michigan. 

PUMPKIN — Distributors  are  taking  advantage  of 
the  longer  than  usual  selling  period.  Then,  too,  there 
are  going  to  be  two  Thanksgiving  celebrations  this  year 
and  that  will  mean  for  better  and  larger  consumer 
demand. 

The  pumpkin  pack  is  of  excellent  quality  this  year 
throughout  the  Mississippi  Valley.  The  demand  has 
been  broad  and  two  or  three  canners  are  going  to  have 
difficulty  in  filling  their  orders  100  per  cent.  The  mar¬ 
ket  is  more  than  firm  on  the  basis  of : 

No.  2  tin  Fancy  Pumpkin....$  .65  factory 

No.  21/0  tin  Fancy  Pumpkin  .75  to  $  .80  factory 

No.  10  tin  Fancy  Pumpkin..  2.75  to  3.25  factory 

CALIFORNIA  FRUITS — Standard  Y.  C.  peaches 
are  well  sold.  Fully  75  per  cent  of  this  year’s  pack  by 
the  independent  canners  have  been  booked.  The  mar¬ 
ket  is  strong  at  $1.25  to  $1,271/2  foi"  No.  21/0  standards 
and  $1.35  to  $1,371/2  for  No.  21/2  choice. 

Apricots  have  advanced  on  practically  all  the  items 
but  the  real  demand  has  been  in  whole  unpeeled. 

Fruit  cocktail  and  fruit  salad  has  come  in  for  con¬ 
siderable  play  of  late. 

PACIFIC  NORTHWEST — Pears  are  very  strong 
and  brokers  report  difficulty  in  obtaining  confirmation 
even  at  $1.80,  Coast,  for  No.  21/2  choice.  Large  sized 
fancies  are  unobtainable. 

The  balance  of  the  line  like  Oregon  prunes,  berries, 
black  and  white  cherries,  etc.,  are  in  good  position. 

APPLES  AND  APPLESAUCE— Heavy  bookings 
have  been  made  on  New  York  as  well  as  Pennsylvania 
and  Virginia  packings.  Quotations  on  No.  2  tin  apple¬ 
sauce  range  from  65  cents  to  75  cents,  factory,  and 
on  No.  10  apples  from  $2.85  to  $3.15,  factory. 

GRAPEFRUIT  AND  GRAPEFRUIT  JUICE— It’s 
between  hay  and  grass.  Packing  of  the  1939-40  citrus 
crop  will  not  start  for  a  couple  of  months  and  spots 
are  well  cleaned  up.  No.  2  fancy  segments  are  quoted 
from  90  cents  to  $1.00  in  Florida,  with  No.  5  fancy 
segments  at  $2.50,  Florida. 

In  Texas  some  future  or  new  pack  juice  has  been 
quoted,  basis  of  No.  2  fancy  natural  at  55  cents,  and 
No.  46  oz.  fancy  natural  at  $1.25. 

THE  FISH  LINE — Very  little  buying  in  salmon  as 
the  trade  seem  to  have  covered  their  requirements. 
Some  Oregon  tuna  has  been  sold  basis  No.  Albacore 
at  $6.00  Coast.  Maine  sardines  are  well  sustained  and 
shrimp  has  advanced  5  to  10  cents  per  dozen. 

A.  &  P.  CASE — A  prominent  factor  in  this  market 
said  yesterday:  “It  doesn’t  seem  to  me  that  the  trade 
papers  servicing  the  canners  of  the  U.  S.  A.  have 
placed  before  their  readers  the  real  gist  of  the  U.  S. 
Circuit  Court  of  Appeals  decision  as  of  September 


22nd.”  When  asked  what  he  had  in  mind  particularly, 
he  continued  (quoting  from  the  decision) : 

“The  intent  of  Congress  cannot  be  frustrated.” 

“The  agent  cannot  serve  two  masters  simultaneously, 
rendering  services  in  an  arm’s  length  transaction  to 
both.” 

“A  buying  and  selling  service  cannot  be  combined 
in  one  person.”  Your  reporter  has  read  the  decision 
of  the  U.  S.  Court  and  urgently  recommends  that  every 
canner  of  the  country  obtain  a  copy  and  study  same 
with  care. 

KNOW  YOUR  BROKER — To  insure  healthier  mar¬ 
ket  conditions,  sell  your  goods  through  an  independent 
food  broker,  preferably  one  who  is  a  member  of  the 
National  Food  Brokers  Association. 

The  independent  food  brokers  (said  a  well-known 
operator,  the  other  day)  should  organize  both  locally 
as  well  as  nationally,  a  movement  to  prove  to  their 
principals  two  essential  features  of  the  brokerage 
service : 

1st:  For  the  principal  to  play  fair  with  their  broker 
and  to  work  with  him  and  to  protect  him  in  his 
territory. 

2nd:  For  the  broker  to  improve  his  methods  and  to 
really  do  a  job  of  selling. 

• 

CALIFORNIA  MARKET 

By  “Berkeley” 

Special  Correspondent  of  “The  Canning  Trade” 

Market  Very  Firm — Not  A  Weak  Item — Exports  Limited — 
Tomatoes  Lead  In  Activity — The  Peach  Pack — Heavy  Buying 
Of  Pears — Sardines  Going  Out  As  Packed — 

Half  Olive  Pack. 

San  Francisco,  Calif.,  October  5,  1939. 

Firm — The  canned  foods  market  remains  very  firm, 
with  strength  well  distributed  among  fruits,  vege¬ 
tables  and  fish.  There  does  not  seem  to  be  an  item 
which  may  be  considered  weak  and  list  prices  are 
better  maintained  than  in  a  long  time.  A  very  heavy 
business  was  booked  in  September,  and  buyers  are 
accepting  deliveries  on  goods  as  fast  as  they  can  be 
shipped,  the  trade  in  general  preferring  to  have  their 
purchases  in  their  own  warehouses.  Buying  is  still 
going  on  at  a  fairly  rapid  pace  but  buyers  are  finding 
it  difficult  to  locate  many  items,  since  lists  are  badly 
broken. 

EXPORTS — Export  business  continues  to  be  limited 
with  none  being  done  with  the  United  Kingdom  0 
France.  Holland  is  booking  a  little  business,  as  well  a 
some  of  the  Scandinavian  countries,  on  letter  of  cred: 
basis.  Instructions  are  understood  to  be  on  the  wa 
from  London  outlining  plans  for  buying  such  Wet 
Coast  products  as  will  be  needed.  In  the  meantimi. 
deliveres  are  going  forward  on  goods  purchased  earlie 
in  the  season. 

TOMATOES — More  activity  is  being  noted  on  cannt  - 
tomatoes  and  tomato  products  than  on  almost  anythir  ; 
else  in  the  list.  Tomatoes  are  coming  into  the  cannerii  0 
in  fairly  large  quantities,  but  the  effect  of  the  recei 
hot  spell  is  still  being  felt  and  a  rather  small  per  cen  - 
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age  is  suitable  for  solid  pack.  The  result  is  that  the 
pack  is  running  to  juice,  puree,  tomato  products,  and 
the  like,  with  solid  pack  not  making  its  usual  showing. 
Standard  No.  21/2  tomatoes  are  firm  at  $1,021/2,  with 
No.  10  at  $3.15.  Buyers  who  were  offering  $2.75  last 
week  for  No.  10s,  and  who  said  some  were  to  be  had 
at  $2.50,  were  buying  eagerly  this  week  at  $3.15  and 
were  accepting  immediate  delivery,  instead  of  the 
December  delivery  they  originally  asked  for. 

PEACHES — Statistics  on  the  canned  peach  pack  are 
promised  within  a  week.  This  will  probably  be  very 
close  to  ten  million  cases.  It  is  estimated  that  be¬ 
tween  seven  and  eight  million  cases  have  been  sold 
since  the  opening  of  the  season,  so  this  branch  of  the 
busness  is  in  fine  shape.  While  buying  has  slowed 
down  somewhat,  there  is  a  strong  demand  for  sliced, 
which  is  about  sold  up  in  some  sizes  and  grades. 

PEARS — Some  revised  fruit  lists  have  made  an 
appearance  during  the  week  and  several  packers  have 
advanced  prices  on  pears.  The  California  pack  is  prov¬ 
ing  smaller  than  was  expected,  with  the  fruit  running 
to  small  sizes.  There  has  been  quite  heavy  buying  of 
cherries  and  one  large  concern  whose  list  includes  ten 
items  in  this  fruit,  is  sold  up  on  half  of  these. 

SARDINES — Sardine  packing  is  in  full  swing  in  the 
Monterey  area,  but  the  season  is  still  closed  in  Southern 
California  and  no  fishing  is  being  done  out  of  San 
Francisco.  The  Monterey  catch  for  September 
amounted  to  about  23,000  tons  and  from  this  were 
packed  approximately  87,000  cases  of  ovals  and  56,000 
cases  of  other  sizes.  Most  of  the  output  is  being  de¬ 
livered  as  packed,  canners  having  been  sold  up  on  old 
pack  fish  for  some  time.  As  high  as  $3.50  a  case  has 
been  secured  for  new  pack  sardines. 

Albacore  is  being  found  close  off  the  shore  of 
Northern  California  this  season  and  some  good  hauls 
are  being  made  off  the  Golden  Gate.  The  catches  are 
being  sent  to  canners  at  Monterey  and  San  Pedro  at 
prices  better  than  $100  a  ton. 

OLIVES — The  California  olive  crop  promises  to  be 
very  short  this  year,  with  an  output  in  sight  of  but 
about  23,000  tons.  This  is  less  than  half  the  yield  of 
some  former  years.  The  crop  is  running  to  large  sizes. 
Canners  are  making  a  close  cleanup  of  stocks  on  hand, 
so  a  firm  market  seems  in  sight  for  next  season’s  pack. 


HAMILTON 

Steam  Jacketed 

KETTLES 

— allstyles,  any  size — made  in  Stain¬ 
less  Steel,  Pure  N  ickel.  Monel  Metal, 
Copper,  Aluminum. 

Nationally  known  for  their  quality 
of  materials,  construction  and  per¬ 
formance.  Built  by  an  organization 
that  has  made  kettles  for  more  than 
66  years. 

Let  us  quote  and  send  you  bulletin 
of  size  and  type  kettle  and  kind  of 
metal  you  are  interested  in. 

Hamilton  Kettle  Works  Company 

HAMILTON,  OHIO 


GULF  STATES  MARKET 

By  “Bayou” 

Special  Correspondent  of  “The  Canning  Trade” 

Better  Weather  Permits  Resumption  of  Shrimp  Canning — Mar¬ 
ket  Strong — Oyster  Dredging  Opens — Better  Oyster  Weather 
— No  Oyster  Canning  Until  December  1st — Prices  Rising. 

Mobile,  Ala.,  October  5,  1939. 

HRIMP — We  had  a  hurricane  disturbance  in  the 
Gulf  of  Mexico  last  week,  which  held  back  shrimp 
production  to  some  extent,  because  strong  south¬ 
east  winds  and  rough  water  made  it  difficult  for  the 
shrimpers  to  work.  However,  the  weather  has  now 
moderated  and  better  production  of  shrimp  is  expected. 

The  fishermens’  strike,  which  threatened  to  tie  up 
canning  operations  in  this  section  has  been  settled  and 
the  shrimpers  have  gone  back  to  work.  While  all  the 
fishermen’s  unions  are  not  affiliated  with  the  big  union, 
called  the  Gulf  Coast  Fishermen  and  Oystermen’s  Asso¬ 
ciation,  yet  any  strike  that  takes  place  has  always  its 
effect  on  the  other  unions  and  there  is  more  or  less 
interruption. 

A  few  of  the  canneries  have  a  union  of  their  own 
and  a  strike  of  the  big  union  does  not  usually  affect 
them,  unless  the  strike  is  for  a  common  cause  affecting 
both  of  them  or  if  the  strike  lasts  too  long. 

The  market  on  raw  headless  shrimp  is  not  very 
active,  therefore,  practically  all  the  shrimp  produced  is 
going  to  the  canneries,  who  seem  to  be  anxious  for  them. 

The  market  on  canned  shrimp  is  strong  at  $1.05  for 
small;  $1.10  for  medium  and  $1.15  for  large,  f.  o.  b. 
factory  and  quite  a  good  many  shrimp  are  being 
shipped  out. 

OYSTERS — The  mercury  took  a  dip  Sunday  to  52 
degrees,  which  is  the  coldest  that  we  have  had  this 
season,  and  it  is  commencing  to  look  like  Fall  weather 
in  this  section. 

The  Alabama  Conservation  Department  opened  the 
reefs  last  year  to  dredging  the  middle  of  October,  but 
Dr.  Walter  B.  Jones,  Alabama  Conservation  Director, 
has  just  annonced  that  no  dredging  will  be  allowed  on 
the  Alabama  reefs  this  season,  hence  all  oysters  will  be 
removed  by  tongs  this  season,  which  is  a  much  slower 
process  than  dredging  and  rnakes  the  oysters  cost  more 
to  produce. 

However,  dredging  is  destructive  to  the  reefs  where- 
ever  oysters  are  scattered  and  scarce,  due  to  the  fact 
that  the  dredge  drags  along  the  oyster  reefs  behind  a 
large  motor  boat  and  takes  into  its  drag  everything  it 
finds  in  its  path  at  the  bottom  of  the  bay ;  whereas  the 
tongs  are  worked  from  small  boats  in  a  small  area  and 
there  is  not  as  much  chance  of  the  tongs  gathering 
near  as  much  young  growth  of  oysters  as  the  dredge, 
and  the  young  growth  that  is  taken  in  the  tongs  is 
droped  right  back  in  the  water  at  the  same  location  it 
was  gathered,  and  with  less  chance  of  killing  the  young 
growth. 

The  canning  of  oysters  will  not  start  in  this  section 
until  December,  but  the  canneries  in  South  Carolina 
anticipate  an  earlier  start,  which  they  say  will  be  about 
the  last  of  this  month. 

Not  many  spot  oysters  are  available  and  the  price  is 
from  $1.00  to  $1.10,  f.  o.  b.  factory  for  5  ounce. 
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SALAD  DRESSING,  MAYONNAISE  PRODUCTION 

OTAL  commerical  production  of  salad  dressing, 
mayonnaise,  and  related  products  in  the  United 
States  attained  the  record  of  approximately  40,- 
000,000  gallons  in  1938,  Secretary  of  Commerce  Harry 
L.  Hopkins  announced. 

This  production  was  valued  at  approximately 
$50,000,000  to  the  manufacturers,  about  the  same  as 
in  1937,  despite  a  2,000,000-gallon  increase  in  the 
quantity  sold,  according  to  a  study  prepared  by  the 
Marketing  Research  Division,  Department  of  Com¬ 
merce,  from  reports  voluntarily  furnished  by  the 
industry. 

The  effect  on  American  industry  of  changes  in  the 
dietary  habits  of  the  American  consumer  is  well  illus¬ 
trated  by  the  production  record  of  the  salad  dressings 
industry  over  the  past  decade.  The  substantial  increase 
in  the  consumption  of  salads  in  the  United  States  has 
created  a  demand  for  prepared  dressing  almost  twice  as 
large  as  the  23,000,000  gallon  total  in  1931. 

Sales  of  salad  dressing  gained  materially  last  year, 
accounting  for  about  60  per  cent  of  the  total  quantity 
of  dressings  produced.  This  was  the  highest  propor¬ 
tion  of  the  total  in  the  history  of  the  industry. 

The  maintenance  of  production  last  year  in  the 
face  of  the  general  business  recession  is  partially  ex¬ 
plained  by  price  adjustments  from  1937,  Secretary 
Hopkins  pointed  out.  The  average  value  of  each  of 
the  more  important  types  of  dressing  declined  in  1938 
with  salad  dressing  recording  the  most  important 
change,  a  decrease  of  7  cents  per  gallon. 

Last  year  was  also  marked  by  relatively  sharp  declines 
in  the  prices  of  most  of  the  important  raw  materials  used 
in  the  manufacture  of  dressing,  with  the  result  that 
the  declines  in  the  costs  of  raw  materials  contributed 
much  to  the  possibility  of  an  orderly  lowering  of  prices 
for  the  finished  dressing. 

Secretary  Hopkins  said  that  statistics  recorded  in 
the  study  show  that  consumers  have  a  distinct 
preference  for  the  half  pint  containers,  39  per  cent  of 
the  total  number  of  containers  used  to  pack  dressings 
last  year  being  of  that  size.  There  was  some  shifting 
toward  larger  size  jars  last  year,  however,  the  quart  jars 
showing  a  substantial  gain  at  the  expense  of  the  half 
pint  and  pint  jars,  the  two  most  popular  sizes. 

The  distribution  of  dressings  through  wagon  dis¬ 
tributors  continued  to  account  for  a  larger  percentage 
of  the  total  output.  Sales  through  this  channel  have 
increased  consistently  each  year  since  1933,  the  per¬ 
centage  of  the  total  distributed  in  this  fashion  increas¬ 
ing  from  54  per  cent  in  1933  to  68  per  cent  in  1938. 

The  study  contains  an  analysis  of  the  seasonal 
aspects  of  manufacturers’  sales,  revealing  that  June 
and  July  are  the  peak  months,  with  more  than  11  per 
cent  of  annual  sales  ordinarily  being  effected  in  each 
of  the  two  months.  During  the  six  months  from  March 
through  August  over  three-fifths  of  the  total  annual 
sales  of  manufacturers  are  made. 

The  report,  titled  “Salad  Dressing,  Mayonnaise,  and 
Related  Products  Industry — 1938”  and  further  identi¬ 
fied  as  Marketing  Research  Series  No.  22,  is  available 


at  ten  cents  a  copy  upon  application  to  the  Bureau  of 
Foreign  and  Domestic  Commerce,  Department  of  Com¬ 
merce,  Washington,  D.  C.,  or  any  of  the  district  offices 
of  the  Bureau  located  in  principal  commercial  centers 
in  the  United  States. 


STATEMENT  OF  THE  OWNERSHIP,  MANAGEMENT,  CIR¬ 
CULATION,  ETC.,  REQUIRED  BY  THE  ACT  OF  CONGRESS 
OF  AUGUST  24,  1912  AND  MARCH  3,  1933, 

Of  The  Canning  Trade,  published  weekly  at  Baltimore,  Md.,  for 
October  1,  1939,  State  of  Maryland,  County  of  Baltimore. 

Before  me,  a  Notary  Public,  in  and  for  the  State  and  county 
aforesaid,  personally  appeared  Arthur  J.  Judge,  who,  having 
been  duly  sworn  according  to  law,  deposes  and  says  that  he  is 
the  Business  Manager  of  The  Canning  Trade,  and  that  the  fol¬ 
lowing  is  to  the  best  of  his  knowledge  and  belief,  a  true  state¬ 
ment  of  the  ownership,  managament  (and  if  a  daily  paper,  the 
circulation),  etc.,  of  the  aforesaid  publication  for  the  date  shown 
in  the  above  caption,  required  by  the  Act  of  August  24,  1912,  as 
amended  by  the  Act  of  March  3,  1933,  embodied  in  section  537, 
Postal  Laws  and  Regulations,  printed  on  the  reverse  of  this 
form,  to  wit: 

1.  That  the  names  and  addresses  of  the  publisher,  editor, 
managing  editor  and  business  managers  are: 

Publisher,  Editor  and  Managing  Editor,  Arthur  I.  Judge; 
Business  Manager,  Aruthur  J.  Judge. 

2.  That  the  owner  is:  (If  the  publication  is  owned  by  an 
individual  his  name  and  address,  or  if  owned  by  more  than  one 
individual  the  name  and  address  of  each,  should  be  given  below; 
if  the  publication  is  owned  by  a  corporation  the  name  of  the 
corporation  and  the  names  and  addresses  of  the  stockholders 
owning  or  holding  one  per  cent  or  more  of  the  total  amount  of 
stock  should  be  given.) 

Arthur  I.  Judge,  20  S.  Gay  St.,  Baltimore,  Md. 

3.  That  the  known  bondholders,  mortgagees  and  other 
security  holders  owning  or  holding  1  per  cent  of  total  amount  of 
bonds,  mortgages,  or  other  securities  are:  (If  there  are  none, 
so  state.) 

There  are  none. 

4.  That  the  two  paragraphs  next  above,  giving  the  names 
of  the  owners,  stockholders  and  security  holders,  if  any,  contain 
not  only  the  list  of  stockholders  and  secuidty  holders  as  they  ap¬ 
pear  upon  the  books  of  the  company,  but  also,  in  cases  where  the 
stockholders  or  security  holders  appears  upon  the  books  of  the 
company  as  trustee  or  in  any  other  fiduciary  relation,  the  name 
of  the  person  or  corporation  for  whom  such  trustee  is  acting, 
is  given;  also  that  the  said  two  paragraphs  contain  statements 
embracing  affiant’s  full  knowledge  and  belief  as  to  the  circum¬ 
stances  and  conditions  under  which  stockholders  and  security 
holders  who  do  not  appear  upon  the  books  of  the  company  as 
trustees,  hold  stock  and  securities  in  a  capacity  other  than  that 
of  a  bona  fide  owner;  and  this  affiant  has  no  reason  to  believe 
that  any  other  person,  association,  or  corporation  has  any  inter¬ 
est  direct  or  indirect  in  the  said  stock,  bonds,  or  other  securities 
than  as  so  stated  by  him. 

5.  That  the  average  number  of  copies  of  each  issue  of  this 
publication  sold  or  distributed,  through  the  mails  or  otherwise, 
to  paid  subscribers  during  the  six  months  pi'eceding  the  date 

shown  above  is .  (This  information  is  required  from 

daily  publications  only.) 

ARTHUR  J.  JUDGE. 

Sworn  to  and  subscribed  before  me  this  22nd  day  of  Sep¬ 
tember,  1939. 

(Seal)  HARRY  W.  KLUTH,  Notary  Public. 

(My  commission  expires  May  4th,  1947.) 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  the  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  West  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports. 

Canned  Vegetables 


CANNEX)  VEGETABLES— Continued 


ASPARAGUS 


Eastern 
Low  High 


2%.. 


White  Colossal,  No. 

Large,  No.  2^.......... 

Medium,  No.  2^ . .  . 

Green  Mam.,  No.  2  ro.  cans....„  2.35 

Medium,  No.  1  tall . .  . 

Large,  No.  2 . .  . 

Tips,  White,  Mam.  No.  1  sq . 

Small,  No.  1  sq . .  -.~- 

Green  Mam.,  No.  1  sq . 

Small,  No.  1  sq . . . 

Green  Tips,  60/80,  2s _  2.00 

Green  Tips,  40/60,  2s................  2.30 

Green  Cuts  and  Tips,  2s............  1.65 

Green  Cuts  and  Tips,  10s......»..  7.50 

Green  Cuts,  2s . 1.00 


2.10 

2.60 


STRINGLESS  BEANS 

Fancy  French  Cut  Green,  No.  2 

No.  10  . . 

Ex.  Std.  Cut  Green,  No.  2 _ _ 

No.  10  . . 

Std.  Cut  Green,  No.  2 . . 

No.  10  . . 

Fancy  Whole  Green,  No.  2...... 

No.  10  . . 

Ex.  Std.  Whole  Green,  No.  2.... 

No.  10  . 

Fancy  Cut  Wax,  No.  Z..^........ 

No.  10  . 

Ex.  Std.  Cut  Wax,  No.  2....„„„ 

No.  10  . 

Std.  Cut  Wax,  No.  2 . . 

No.  10  . 

Fancy  Whole  Wax,  No.  2 . 

No.  10  . . . . 

Ex.  Std.  Whole  Wax.  No.  2. _ 

No.  10  . 

Std.  Whole  Wax.  No.  2 _ 

No.  10  . . 

Ited  Kidney,  Std.,  No.  2..........„ 

No.  10  . . . 


.90 

4.60 
.70 

3.60 

.66 

3.15 


00 

721/2 


.95 

4.75 


.75 

3.75 

.70 

3.60 


LIMA  BEANS 


No.  2  Tiny  Green . 

No.  10  . . 

No.  2  Fancy  Small  Green.. 

No.  2  Medium  Green . 

No.  10  . . 

No.  2  Green  &  White . 

No.  10  . 

No.  2  Fresh  White . 

No.  10  . . 

No.  2  Soaked . . 


1  NETS 

hole.  No.  2 . 

No.  2  Vi  _ _ 

No.  10  . . 

f  d.  Cut.  No.  2 . 

No.  2Vi  . 

No.  10  . . . 

.  'incy  Cut,  No.  2...... 

No.  2Vi  _ 

No.  10  _ _ 

!  d.  Sliced,  No.  2 _ 

No.  2Vi  _ 

No.  10  . . . 

ncy  Sliced,  No.  2.. 
No.  10  . . 

VRROTS 


1.  Sliced.  No.  2.. 

Na  10  . . 

d.  Diced,  No.  2.. 
No.  10  _ 


•771/. 

3.50 


1.30 
7.26 
"1.25 
1.20 
6.00 
.80 
4.25 
.70 
3.80 
.62  VI. 


.80 


_  3. 


1.10 
1 .211 
50  4.00 

62 1/1.  .70 

95  . 

00  . 

65  . 


:as  and  carrots 

d.  No.  2 . . . . . 

•  ncy  No.  2 _ 


.80 

4.60 

.80 

3.75 


.76 

.90 


.90 

3.76 


.80 

4.00 


.80 

1.10 


Central 
Low  High 


2.60  2.60 


2.10 

2.30 

1.65 

7.60 


2.15 

2.35 

1.76 


.70  . 

2.75  3.00 


West  Coast 
Low  High 


2.60 

2.50 

2.50 

2.40 


2.35 

2.50 

2.15 

2.26 

2.10 


2.60 

2.65 

2.60 

2.60 


2.45 

2.60 

2.26 

2.40 

2.16 


1.10 

1.00 

1.10 

4.76 

5.00 

.76 

.85 

.85 

1.00 

3.60 

3.75 

.70 

.75 

.76 

.80 

3.00 

3.35 

3.25 

3.75 

1.50 

1.00 

1.35 

5.00 

5.50 

4.85 

6.50 

1.20 

1.20 

6.00 

6.25 

.95 

5.50 

.80 

3.76 

4.60 

.75 

3.50 

1.05 

1.20 

4.75 

6.00 

- a. 

1.00 

1.16 

.60 

.65 

2.65 

3.25 

1.35 

1.50 

1.50 

1.25 

1.15 

1.30 

1.26 

1.26 

.90 

.90 

.72  Vi 

.80 

.90 

.95 

.60 

.65 

.85 

1.35 

1.05 

.90 

1.60 

3.25 

5.00 

.55 

.65 

.75 

2.75 

3.00 

.60 

.65 

3.00  .  . 

.85 

.90 

1.10 

3.35 

.60 

.76 

.90 

.95 

3.00 

3.26 

3.60 

.65 


Eastern 
Low  High 


CORN — Wholegrain 

Yellow,  Fancy  No.  2 . 

No.  10  . 

Ex.  Std.  No.  2 . 

No.  10  . 

Std.  No.  2.-. . 

No.  10  _ 

White,  Ex.  Std.  No.  2...., 

No.  10  _ _ 

Std.  No.  2 _ _ 

No.  10  . . 

Shoepeg,  Fancy  No.  2 _ 

No.  10  . . 

Ex.  Std.  No.  2..__ _ 

No.  10  _ 

Std.  No.  2 . 


PEAS 

No.  2  Fancy  Sweets,  2s . 

No.  2  Fancy  Sweets,  3s . 

No.  2  Fancy  Sweets,  4s . 

No.  2  Fancy  Sweets,  5s . 

No.  2  Ex.  Std.  Sweets,  2s........ 

No.  2  Ex.  Std.  Sweets,  3s . 

No.  2  Ex.  Std.  Sweets,  4s . . 

No.  2  Ex.  Std.  Sweets,  5s........ 

No.  2  Std.  Sweets,  2s . 

No.  2  Std.  Sweets,  3s . 

No.  2  Std.  Sweets,  4s . . 

No.  2  Std.  Sweets,  5s . . 

No.  10  Std.  Sweets,  2s............ 

No.  10  Std.  Sweets,  3s . . 

No.  10  Std.  Sweets,  43 . . 

No.  10  Std.  Sweets,  5s - 

No.  2  Fey.  Alaska,  Is . . 

No.  2  Fey.  Alaska,  2s . . 

No.  2  Fey.  Alaskas,  38....._...... 

No.  2  Ex.  Std.  Alaskas,  Is.... 

No.  2  Ehc.  Std.  Alaskas,  2s..„ 
No.  2  Ex.  Std.  Alaskas.  8s.... 

No.  2  Ex.  Std.  Alaskas,  4s.... 

No.  2  Ex.  Std.  Alaskas,  6s..... 

No.  10  Ex.  Std.  Alaskas,  Is — 
No.  10  Ex.  Std.  Alaskas,  2s.... 

No.  10  Ex.  Std.  Alaskas,  Ss... 

No.  2  Std.  Alaskas,  2s . 

No.  2  Std.  Alaskas,  8s............». 

No.  2  Std.  Alaskas,  4s . . 

No.  2  Std.  Alaskas,  58 . 

No.  10  Std.  Alaskas,  Is - - 

No.  10  Std.  Alaskas,  2s.„.«..«.. 

Nu.  10  Std.  Alaskas,  8s . 

No.  10  Std.  Alaskas,  48............ 

Nu.  10  Std.  Alaskas,  58 . 

Nu.  2  Ungraded . 

Suaked,  28  . . 

lOs  . . . 

Illackeye,  2s,  Soaked . 

10s  . 

rUMPKlN 

Fancy,  No.  2 . - . . 

No.  2  Vi  . . 

No.  8  . . 

No.  10  . . 

SAUER  KRAUT 

Fancy,  No.  2 . . 

No.  2Vi  _ 

No.  8  _ _ 

No.  10  . . . - 

SPINACH 

No.  2  . . . . 

No.  2Vi  _ 

No.  10  . . . 


1.10 

5.00 


6.00 


.77Vi 


00 
76 
85 
50 
70 
00 
75 
50 

721/2  . 

00  4.50 

00 
50 

90  . 

25  6.50 

.82Vi  .85 


6.00 


CORN — Creamstyle 

Yellow,  Fancy  No.  2 . 1.00 

No.  10  . 4.16 

Ex.  Std.  No.  2 . .85 

No.  10  . . 4.00 

Std.  No.  2......... . .70 

No.  10  . 3.75 

<Vhite,  Fancy  No.  2... . .90 

No.  10  . 4.50 

Eht.  Std.  No.  2 . .75 

No.  10  . 4.00 

Std.  No.  2 . .70 

No.  10  . .  3.75 

HOMINY 

Std.  Split,  No.  1,  Tall . .  . 

No.  2  Vi  . .75 

No.  10  . . .  . 

MIXED  VEGETABLES 

Fey.,  No.  2 . 

No.  10  . 

Std.,  No.  2 _ 

No.  10  . . . 


.80 

4.25 
.55 

3.25 


.85 

2.76 

.85 

4.25 

.65 

4.00 


1.10 

1.00 


1.15 

1.05 


.95 

.90 

.85 


1.05 

i’.io 

1.00 

.95 

.90 


1.45 

1.15 

1.00 

.95 


1.00 

.85 


.8214  -85 

.82Vi!  .85 

5"50  siso 
5.00  6.00 

4.75  4.75 


.82  Vi 
.55 
2.75 

62  Vi 
2.65 


.90 

2.90 


.75 

1.00 


3.00 


SUCCOTASH 

Std.  No.  2,  Gr.  Corn,  Dr.  Limas. 
Std.  No.  2,  Gr.  Com,  Fr.  Limas. 
Triple.  No.  Z......„_ . . . . 


1.00 

Ti'i) 


.90  .95 

1.07Vi  1.15 
3.65  4.20 


.80  .85 

.85  1.05 

.97Vi  . 


Central 
Low  High 


.90  1.10 

4.50  5.25 

.771/2  .871/2 

4.50  5.00 


.70 

4.50 


4.25 

.90 

5.00 


.95 

5.00 


.80 

3.75 

.75 

3.50 

.65 

3.40 


3.75 

.75 

3.70 

.70 

3.50 


.95 

4.75 

.80 

4.00 

.70 

3.50 
.90 

4.75 

.80 

4.50 
.75 

4.25 


.60 

2.00 


.65 

2.35 


West  Coast 
Low  High 


1.30 

1.35 

1.40 

1.60 

1.16 

1.20 

1.30 

1.40 

1.10 

1.15 

1.20 

1.30 

1.00 

1.10 

1.10 

1.20 

.90 

1.25 

1.20 

1.25 

.90 

.95 

1.00 

1.20 

.95 

1.00 

1.06 

.85 

.90 

.95 

1.10 

.97  Vi 

1.00 

.90 

.95 

1.15 

1.20 

.85 

.82  Vi 

1.00 

.85 

.80 

.95 

5.00 

6.76 

5.00 

5.26 

6.00 

5.25 

3.75 

4.75 

4.50 

5.00 

3.50 

4.75 

4.60 

4.75 

1.30 

1.20 

1.25 

1.35 

1.45 

1.10 

1.20 

1.30 

1.40 

1.10 

1.26 

1.00 

1.05 

1.20 

1.30 

.95 

1.00 

1.10 

1.20 

.90 

.90 

.95 

1.10 

1.05 

1.10 

6.00 

6.26 

5.60 

5.50 

4.75 

5.50 

.90 

1.00 

1.00 

1.10 

.90 

.90 

.90 

.95 

.85 

.85 

.85 

.95 

.85 

.85 

.95 

5.00 

5.25 

4.60 

4.75 

5.00 

4.50 

4.75 

4.25 

4.75 

.95 

1.00 

.50 

.60 

.60 

.65 

2.50 

.65 

.621/2 

.65 

.65 

.72 

.75 

.80 

.80 

.92 

2.75 

3.00 

2.40 

2.50 

.75 

.80 

.75 

.90 

1.00 

.95 

1.00 

3.10 

3.30 

3.10 

3.30 

.85 

1.10 

1.05 

1.35 

3.40 

4.35 
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SWEET  POTATOES 
Fey.,  No.  2,  Dry  Pack.. 

No.  2%  . 

No.  S  . 


Eastern 
Low  High 


Central 
Low  High 


West  Coast 
Low  HiKh 


CANNED  FRUITS— Continued 


Eastern 


No.  2% 
No.  3 


TOMATOES 


No.  3  . — . 

No.  10  . 

Ex.  Std.,  No.  1 . 

No.  2  . .  .-lO 

No.  2  Vi  . . . 

No.  3  . 


.70 

.86 

.80 

1.20 

1.60 

PEARS 

Low  High 

2.75 

3.00 

Keifnr,  Std.,  No.  2  Vi  . 

1.36  1.36 

.76 

.76 

No.  10  _ ■ _ 

.90 

1.00 

Choice,  No.  2Vi..-..........— ....» 

3.36 

3.60 

— 

No.  10  _ _  _ 

1.65  1.90 

Choice.  No.  2Vi . . 

Solid  Pack 

Std.,  No.  2  Vi . . 

1.371/.  . 

.86 

1.00 

1.05 

1.10 

1.00 

1.05 

1.10 

1,36 

1.25 

1.36 

1.25 

1.36 

4.60  5.35 

No.  10  Pie.  S.  P _ 

3.60 

4.26 

4.35 

.60 

.46 

.47Vi 

.76 

.70 

.76 

.86 

PINEAPPLE 

1.00 

1.06 

1.00 

1.10 

.97Vi 

No.  1  Flat . 

3.26 

. . 

No.  211  Cyl . 

3.25 

3.50 

3.10 

No.  2  Tall. . 

Central 
Low  High 


West  Coast 
Low  High 


sta..  No.  1.. 

No.  2  . 

No.  2V4  .... 


No.  10  . 

TOMATO  PUREE 

Std.,  No.  1.  Who.  St.  1.04.. 


No.  10 


„  A2Vi 

.47  Vi 

•42V2 

With  puree 
.65  .671/2 

„  .62  Vi 

.671/2 

.65 

.70 

.80 

.821/2 

.87  Vi 

.90 

.85 

1.00 

1.02  Vi 

..  .97Vi 

1.00 

.97^2 

~  2.80 

3.00 

2.75 

3.00 

3.10 

3.20 

. 42  Vi 

.421/2 

.45 

....  3.00 

2.76 

3.60 

3.25 

3.40 

. 40 

.40 

.42y2 

.62  Vi 

....  2.75 

2.75 

3.00 

3.00 

3.15 

TOMATO  JUICE 

No.  1  . 45 

No.  303 . 75 

No.  2.  tall . 86 

No.  10  .  3.00 


.66  . 

.80  . 

2.90  3.25 


TURNIP  GREENS 

No.  2  . 75  . 

No.  2Vi  .  . 

No.  10  . . .  3.35  3.75 


.70 

.96 

3.25 


.76 

1.00 

3.50 


Canned  Fruits 


APPLES 

No.  10,  water . .  2.35 

No.  10,  standard  heavy  pack....  2.66 
No.  10,  fancy  heavy  pack . .  3.00 

APPLE  SAUCE 
No.  2  Fancy..„......— ..— — 

No.  10  - 

No.  2  Std. . . 

No.  10  . 


2.90 

3.60 


.76 

3.25 

.65 

2.86 


APRICOTS 
No.  2  Vi,  Fancy 
No.  2>^,  Choice....... 

No.  2Vi,  Std . 

BLACKBERRIES 

Std.,  No.  2 . 

No.  3  . 

No.  10,  water.... 

No.  2,  Preserved . 

No.  2,  Syrup - 


BLUEBERRIES 

CHERRIES 

Std.,  Red,  Water,  No.  2 . 

Std.,  White,  Syrup,  No.  2... 
Ex.  Std.,  Preserved,  No.  2.. 

Red  Sour  Pitted,  No.  2 . 

Red  Sour  Pitted,  No.  10 

R.  A.  Fey.,  No.  2Vi . 

Choice,  No.  2Vi.. . 

Std..  No.  2Vi . . 

FRUITS  FOR  SALAD 


Fey.,  No.  2  Vi . — 

No.  10  . 

GRAPEFRUIT  SECTIONS 

8  oz.  . 

No.  2  _ 

No.  6  . — . - 

GRAPEFRUIT  JUICE 

8  oz . . . . . 

No.  1  - - 

No.  300  - - - 

No.  2  _ 

46  oz . . . 

No.  6  _ — - 

GOOSEBERRIES 

Std.,  No.  2 . . 

No.  10  - 


_  1.40 

_  6.75 


.70 

3.35 


1.45 

6.00 


1.07Vi  1.10 


1.00 

4.25 


.90 

2.50 


Florida 

Too 


.60  .65 

1.40  1.67 

1.66  1.65 


PEACHES 

Fey.,  Y,  C.,  No.  2% _ 

Choice,  No.  2  Vi _ 

Std.,  No.  2Vi— . — 

Ex.  Std.,  Slie.  Yel.,  No.  1  Tklls 
Seconds,  Yel.,  No. 

No.  10,  Fancy . . 

Peeled,  No.  10,  Solid  Pack.... 


1.00  ....... 

.  4.76 

Texas 

"isV’vi  "90 

”65 

1.26  . 


.76 

2.76 


.80 

3.00 


2.90  3.00 

’3.25  3"36 


1.35 

6.00 

2.00 

1.96 

1.75 


2.40  . 

7.60  7.75 

California 

.  1.36 

.  6.00 


1.50 

1.35 

1.26 

.80 


No.  2Vi. 

No.  10  in  Juice.... 
No.  10  in  Syrup.. 


PINEAPPLE  JUICE 

Buffet  . 

No.  211  . 

No.  2  . 

No.  2Vi  . 

46  oz . 

No.  10  . . . 


2.00 

2.10 

1.80 

1.90 

1.75 

4.10 

4.26 

5.60 

6.65 

4.00 

4.15 

F.  O.  B.  Honolulu 
Crushed  Sliced 
.80  .80 

.85  . 

1.27Vi  1.42Vi 
1.70  1.70 

5.35  5.60 

6.75  6.00 

F.  O.  B.  Honolulu 
.47  Vi 
•67Vi 


RASPBERRIES 

Black,  Water,  No.  2. 

No.  10  . 

Red,  Water,  No.  2... 

No.  10  . 

Black,  Syrup,  No.  2. 
Red,  Syrup,  No.  2. _ 


.80 

.95  ■ 

I.37V2 

2.17Vi 

3.76 

4.50 

1.46 

1.60 

1.65 

7.25 

7.60 

6.00 

6.00 

1.65 

7.25 

7.50 

6.26 

6.50 

6.50 

1.75 

1.40 

1.60 

1.80 

2.00 

2.10 

STRAWBERRIES 

Ex.  Pres.,  No.  1 . 

No.  2  _ 

Pres.,  No.  1 _ _ _ _ 

No.  2  . . 

Std.,  Water,  No.  10. 


HERRING  ROE 
10  oz.  . 


Canned  Fish 


1.86 

1.65 

1.45 

1.90 

1.85 

1.55 

.  1.121A  1  26 

LOBSTER 

Flats,  1  Ih . 

Vi  lb . .  . 

1.00 

3.75 

1.10 

4.00 

Vi  Ih . 

OYSTERS 

Southern  Northwest  Selects 

...  ....... 

_  1.00 

1.05 

1.10 

1.00 

........  1,80 

2.10 

1.60 

10  oz . 

2.20 

2.0() 

SALMON 

Red  Alaskas,  Tall,  No.  1 . 

Flat,  No.  Vi . . 

Cohoes,  Tall,  No. 

Flat,  No.  1 . . 

No.  Vi  . . 

Pink.  Tall.  No.  1 . . 

Flat,  No.  Vi . 

Sockeye  Flat,  No.  1. . 

No.  Vi  . . 

Chums,  Tall,  No.  1 . — — 

Medium,  Red.  Tall . . 

SHRIMP 


1.15 

1.60 


1.25 

1.76 


2.25 

Tss 


2.35 
1.72  V. 
1.90 


1.35 

1.80 


2.00 

1.40 

1.90 


No.  1,  Small _ _ 

No.  1,  Medium.. 
No.  1,  Large. . 


Southern 
1.05  1.15 


1.10 

1.16 


1.20 

1.25 


1.60 

1.45 

1.271/2 

.85 


1.07Vi  1.10 
4.90  6.00 

4.26  4.60 


SARDINES  (Domestic)  Per  Case 

V4  Oil,  Key _ 

^  OU,  Keyless _ 

V4  OiI>  Tomato,  Carton _ 

V4  Oil,  Carton _ _ _ 

%  Miutard,  Keyless _ ...... 

Calif.  Oval  No.  1,  24’s. . 

Calif.  Oval  No.  1,  48’s _ 


TUNA  FISH,  Per  Case 

Fey.,  Yel.,  Is,  24’s _ 

Fey.,  Yel.,  Is,  48’s . 

^  ==:= 

Light  Meat,  Is . . . 

Vis  - 

V4s  - 


4.00 

3.35 


4.35 

3.10 


10.50  11.00 

6.76  6.25 

3.90  4.20 

9.60  10.50 


6.25 

3.65 


6.6G 

3.85 
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WANTED  and  FOR  SALE 

In  the  numerous  changes  being  made  in  the  canning  factories 
throughout  the  country  there  is  probably  just  the  machine, 
supply  or  entire  factory,  that  you  want  Now’s  the  time  to 
pick  up  needed  used  machinery  at  a  price,  or  turn  idle  holdings 
into  cash.  Make  your  offer  or  list  your  needs  on  this  page  to 
accomplish  your  objective  quickly  at  very  little  cost.  The  rates — 
straight  reading,  no  display:  One  time,  per  line  40  cents,  four 
or  more  times,  per  line  30  cents,  minimum  charge  per  ad,  $1.00. 
Count  eight  average  words  to  the  line.  Count  initials,  numbers, 
etc.,  as  words:  Short  line  counts  as  full  line.  Use  a  box  number 
instead  of  your  name  if  you  like.  The  Canning  Trade,  20  S. 
Gay  Street,  Baltimore,  Maryland. 


FOR  SALE  — MACHINERY 


CONSOLIDATED  OFFERS:  Copper  and  Aluminum  Cooking 


A  BIG  DIFFERENCE  IN  PERFORMANCE 

QUALITY  AND  PRODUCTION  COST 

Greater  Capacity — Utterly  Dependable 
•  Indiana  Pulpcrs,  Finishers  and  Juice  Extractors  ^ 
are  outstandin3  in  peifcrmance.  They  afford  a 
Sreaier  volume  of  production  a  Fine  quality  of 
product  at  a  much  lower  production  cost.  They 
cut  down  payroll  costs.  They  are  sturdily  built, 
last  indefinitely  and  require  little  upkeep. 

SUPPLIES,  ACCESSORIES,  SUNDRIES 

Your  copy  of  Langsenkamp  Catalog  No  38  is  a  valuable  reference  book  for  anything  that  is 
required  in  a  canning  plant.  Consult  it  first,  whenever  you  are  in  need. 

F.  H.  LANGSENKAMP  CO. 

'^Efficiency  in  the  Canning  Plant”  INDIANAPOLIS,  IND. 


26 


THE  CANNI  NG  TRADE 


October  9,  1939 


WHERE  TO  BUY 

— the  Machinery  and  Supplies  you  need  and  the  leading  houses  that 
supply  them.  Consult  the  advertisements  ior  details. 


ADHESIVES 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

BOOKS,  on  canning,  formulae,  etc. 

The  Canning  Trade,  Baltimore,  Md. 


CAN  MAKING  MACHINERY 

Cameron  Can  Machinery  Co.,  Chicago,  Ill. 

CANNED  FOODS 

Phillips  Packing  Co.,  Cambridge,  Md. 

Phillips  Sales  Co.,  Cambridge,  Md. 

CANNERY  SUPPLIES 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corp.,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

CANNING  MACHINERY  AND  EQUIPMENT 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corp.,  Hoopeston,  Ill. 

Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio 

E.  J.  Judge,  Alameda,  Calif. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

LaPorte  Mat  and  Mfg.  Co.,  LaPorte,  Ind. 

Morral  Bros.,  Morral,  Ohio 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

United  Company,  Westminster,  Md. 

Westminster  Machine  Works,  Westminster,  Md. 

CANS 

American  Can  Co.,  New  York  City 
Continental  Can  Co.,  New  York  City 
Crown  Can  Company,  Philadelphia,  Pa. 

Heekin  Can  Company,  Cincinnati,  Ohio 
National  Can  Corp.,  New  York  City 
Phillips  Can  Company,  Cambridge,  Md. 

INSURANCE 

Lansing  B.  Warner,  Inc.,  Chicago,  Ill. 

LABELS 

Gamse  Lithographing  Co.,  Baltimore,  Md. 

R.  J.  Kittredge  &  Co.,  Chicago,  Ill. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

PEA  HULLERS  AND  VINERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Machine  Co.,  Kewaunee,  Wis. 


SEED 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 


SUGAR 

Com  Products  Sales  Co.,  New  York  City 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor 

Contributions  Welcomed 


OKAY  FOR  SOUND 

“Let’s  go  to  a  restaurant  where  they  have  music.” 

“I  thought  you  didn’t  like  music  when  you  dine?” 

“Ordinarily  I  don’t,  but  tonight  I  feel  like  eating 
celery.” 

Near-sighted  Salesman:  Now,  sir,  this  is  the  best 
hat  in  the  shop. 

Customer:  I  know  it  is,  but  I’d  like  a  change. 
That’s  my  hat. 

Mistress:  Matilda,  when  you  wait  on  the  table 
tonight,  don’t  display  any  jewelry  before  my  guests, 
please. 

Maid:  Oh,  I’m  not  afraid  ma’am. 

Secretary:  Oh,  Mr.  Hemingway,  there’s  a  bill  col¬ 
lector  outside.  What  shall  I  do  ? 

Boss:  Bill  collector,  eh?  Well,  give  him  that  pile 
on  my  desk. 

Mrs.:  Sitting  up  with  a  sick  friend,  bah!  There’s 
two  sides  to  every  story. 

Mr.:  But  there’s  four  sides  to  this  one. 

Mrs.:  What  do  you  mean? 

Mr.:  It’s  on  the  square. 

Hubby:  And  now  that  we’re  married.  I’ll  never 
leave  you  alone  for  a  single  night. 

Wify:  Why  you  suspicious  thing. 

WATER  SPORT 

“I  have  a  beautiful  home  overlooking  a  private  lake.” 

“Why,  I  was  out  to  your  place  and  I  didn’t  see  a 
lake.” 

“Hmm,  er,  Avell,  that’s  what  I  overlooked.” 

“So  you  saw  Jesse  James  twice?” 

“Yes,  once  at  the  box  office  and  then  on  the  screen.” 

“They  tell  me  you  were  in  Venice  recently.” 

“Oh,  yes.” 

“Did  you  see  the  gondolas?” 

“Yes,  I  had  dinner  with  them.” 

“Ever  see  a  worse  fog  than  this  ?” 

“Yes.  One. 

“Is  that  so?  Where?” 

“Why,  it  was  so  foggy  I  couldn’t  tell  where  it  was.’ 

Prof  (before  quiz) :  The  examination  papers  are  is 
the  hands  of  the  printer.  Now  are  there  any  question.^ 
anyone  has  to  ask? 

Student:  Who  is  the  printer? 
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A  Complete  Course  in  Canning 


Sixth  edition 


FOR  MANAGERS. 
SUPERINTENDENTS. 


BROKERS 


AND  BUYERS 


Size  6x9, 360  Pages  Beautifully  Bound. 
Stamped  in  Gold. 


360  pages  of  proven  pro¬ 
cedure  and  formulae  for 
everything  “Canable” 


All  the  newest  times  and  temperatures 
All  the  newest  and  latest  products 


•  Fruits  •  Vegetables  •  Meats  •  Milk  •  Soups 

•  Preserves  •  Pickles  •  Condiments  •  Juices 

•  Butters  •  Dry  Packs  (soaked)  •  Dog  Foods 
and  Specialties  in  minute  detail,  with  full  instruc¬ 
tions  from  the  growing  through  to  the  warehouse. 


Used  by  Food  Processors  to  check  times,  tem¬ 
peratures  and  RIGFJT  procedure  ...  by  Distri¬ 
butors  to  KNOW  canned  foods  ...  by  Home 
Economists  to  TEACH  the  subject  of  food  pre¬ 
servation. 

For  sale  by  all  supply  houses  and  dealers  .  .  . 
or  direct.  Price  $10.  postpaid. 


Published  and  Copyrighted  By 

THE  CANNING  TRADE 

Since  1878 — The  Canned  Foods  Authority 
BALTIMORE,  20  South  Gay  Street.  MARYLAND 


